Before the

FEDERAL COMMUNICATIONS COMMISSION

Washington, D.C. 20554

In the Matter of



     

Empowering Parents and Protecting Children    

MB Docket No. 09-194
in an Evolving Media Landscape

     

To:
The Commission

Motion for Extension of Time
On behalf of the Association of National Advertisers (“ANA”), the American Advertising Federation (“AAF”), the American Association of Advertising Agencies (“AAAA”), the Direct Marketing Association (“DMA”), the Interactive Advertising Bureau (“IAB”), the Promotion Marketing Association (“PMA”) and any other trade associations, media providers, and other entities with which the undersigned anticipate joining to submit comments in the above-captioned proceeding, we respectfully request a thirty (30) day extension of the deadlines for comments on the Notice of Inquiry (“NOI”) in this matter, so that initial comments would be due February 24, 2010, and reply comments would be due March 26, 2010.  Movants are trade associations that represent companies that (1) advertise nationally using media of all forms and/or (2) provide content across the broad range of media implicated by the NOI, and who plan to participate actively in this proceeding.
  The additional time is necessary to allow for full and reasoned comment given the breadth and depth of the questions in the NOI.
The Commission released the NOI on October 23, 2009, with publication in the Federal Register on November 24, 2009, establishing a comment deadline of January 25, 2010.  The NOI seeks comment on a broad range of issues on the effects, both positive and negative, of electronic media on children.  Specifically, the NOI asks comment on 1) the harms that may arise from advertising specifically directed to children and used to influence children’s consumption of products; 2) the exposure to inappropriate media content that could influence children to engage in behaviors that pose risks to their health; 3) the risk of “exposure to excessive and exploitative” advertising to children; 4) what actions govern​ment can and should take to create incentives to limit the exposure of children to advertisements, and by extension, how educational and otherwise beneficial programming for children should be funded.  Significantly, the NOI also cites a great deal of social science and other materials indicating the Commission’s preliminary views that they may have bearing on the issues in this proceeding, and it asks for research on the effects media exposure has on children.  
The undersigned greatly appreciates the Commission’s request for comment on these issues, and we plan on participating actively in this proceeding on behalf of our members.   However, we seek additional time in doing so and believe an extension is warranted. 
To respond to the multiple issues which this exceptional range of questions raises, substantial research in this area will have to be conducted or analyzed.   The current dates will not afford a sufficient amount of time to adequately respond to this proceeding, especially given the intervening year-end holidays that fall in the middle of the current comment period.  In this regard, the current comment dates may not afford many academic commenters adequate time in which to fully participate.  We are actively working on developing a response, but as this inquiry touches on numerous constitu​tional, academic, and public policy issues, it would be a benefit to both the Commission and to the public to compile as complete a record as possible.  Neither the Commission, parties likely to participate in this proceeding, nor the public will be prejudiced by granting the requested extension. 

WHEREFORE, the undersigned respectfully request that the Commission GRANT the instant Motion for Extension of Time and EXTEND the comment deadline in this proceeding until February 24, 2010, with replies due March 26, 2010.
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�   Some of the entities with which the parties will co-file may also submit individual comments in the proceeding as well. 





