ANA “Ask the Expert”

We’ve Answered Over 10,000
Marketing Questions
The ANA’s Marketing Knowledge Center can help you, too!

Have a marketing question?
Submit it on www.ana.net/asktheexpert

INSIDE: See what your peers are asking us.

Introduction
Welcome, ANA Member, to the “Ask the Expert” service—a complimentary research
service from the ANA Marketing Knowledge Center!
> “What can the Marketing Knowledge Center do for me?”
If you need marketing information fast, why not save time, and have us do the work for you? Reach out
to “Ask the Expert”, the ANA’s team of qualified and resourceful information experts and we’ll send you
a customized report.
Researchers Irene, Mary Anne, Sara, Michelle, and Lauren have answered over 10,000 member requests—
and members have described the service as “essential” for their jobs. Your tailored report will have carefully
selected resources that can include ANA member presentations, case studies, surveys, or insights from one
of our industry expert contacts.
> “How do I get started?”
There are 3 easy ways you can ask your question:
1. Live Chat from 9am-5pm EST, Monday-Friday.
Log in to our ANA Website. On the upper right hand side, click Live Chat to chat with a researcher.

2. Fill out a Ask the Expert request form on our website, at www.ana.net/asktheexpert
3. Email or call a researcher (see contact info below)
This is a complimentary benefit of your ANA membership, and we maintain strict confidentiality with
all questions submitted to us.
The following pages are lists of sample questions we have received over the years to provide you with
a sense of the breadth and depth of issues marketers ask us about. Since our reports are customized
to each member’s needs, please contact us for your specific questions. See our sample reports on page 20
for general turnaround timeframes.
We look forward to assisting you!
Irene................... Director, Research Services, ipantazis@ana.net, 212-455-8072
Mary Anne.......... Manager, Research Services, mfarrell@ana.net, 212-455-8073
Sara.................... Senior Researcher, sstein@ana.net, 212-455-8075
Michelle............. Researcher, mlazarus@ana.net. 212-455-8047
Lauren................ Researcher, ldzura@ana.net, 212-455-8040
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ANA Members Ask Questions on These Topics:
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Agency Compensation Sample Questions
1. What criteria are used in a performance-based compensation model?
2. What percent of advertising spend goes to agency compensation?
3. What are the media commission rates for different types of media (online, network TV, radio, etc)?
4. Who is using value-based compensation? Is usage of this model on the rise?
5. What are “typical” rates for agency overhead and profit margins?
6. What is industry standard for agency-to-client billing on completion of work?
7.

How are different types of digital media compensated (SEO, email, website strategy)?

8. What are average online commission rates for smaller advertisers (ad spend of $30 million–$100 million)?
9. Do you have any information on agency compensation in Europe?
10. What are some considerations before choosing an agency compensation model?
11. What are best practices for compensating agencies that lost a pitch?
12. Do you have any names of media audit firms?
13. Do you have any benchmarks for agency profit margins?
14. What are standard agency hours used to calculate rates?
15. What kinds of agency costs are categorized as “pass-through” costs?
16. What percent of digital advertising spend goes to agency fees?
17. What are trends in agency compensation practices in India and China?
18. How are companies integrating performance metrics into fixed-fee models?
19. What factors drive value-based agency compensation?
20. Can you provide me with names of agency compensation consultants?
21. What are standard agency hours for FTEs?
22. Can you send me white papers on agency overhead costs?
23. What are benchmarks in savings when agencies are consolidated?
24. I’m looking for names of consultants who have expertise and a proven track record in advertising agency
compensation and agency resource modeling.
25. Can you send me benchmark media commission rates sorted by type of media?
26. What is the average time it takes for media agencies to submit invoices? What are the most common terms?
What is the average turnaround time for clients to submit payment?
27. How do marketers incentivize media agencies?
28. Do you have information on retainers?
29. What is the prevalence of labor-based fees?
30. Can you send recent agency salary guides?
31. Do you have any data that shows variation of overhead with ad spend?
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Agency Relations Sample Questions
1. Do you have a sample RFP that can be used for an agency search?
2. What are best practices for evaluating agency performance?
3. What percentage of ANA member companies work with multiple agencies?
4. Do you have information on the process of consolidating agencies?
5. Where can I access a list of agency search consultants?
6. What are best practices for agency transitions?
7.

What are best practices for writing a creative brief?

8. What is the average length of a client/agency relationship?
9. What are best practices in searching for a digital agency?
10. Do you have best practices for managing multiple agencies?
11. Are there 360-degree agency evaluation best practices you can share?
12. Do clients usually compensate agencies that have lost a pitch?
13. What are some of the top agencies in Brazil?
14. Do you have an event marketing RFP?
15. Do you have case studies of client-agency collaboration on integrated campaigns?
16. How many agencies do marketers use for digital marketing?
17. What are best practices for agency audits?
18. What are good criteria for assessing an agency compensation plan?
19. At what stage of the creative process should the media agency be brought in?
20. What agency performance-monitoring software solutions are members using?
21. I’m looking for media-buying agencies in Indonesia.
22. Can you send guidelines for the pitch process?
23. Do you have agency evaluation scorecards (both general and specific to trade show management,
and possibly PR, or creative)?
24. Can you send me a list of agency search consultants to assist with the pitch process?
25. Do you have any best practices for agency consolidation? What is the process like, and are companies
moving toward a smaller Agency of Record roster?
26. What are some ways to efficiently manage the agency creative process?
27. Do you have a list of the top branding agencies and any member recommendations?
28. Do you have a sample Service Level Agreement for our advertising agencies and media partners?
29. Should there be one standard agreement for all agencies within a single holding company, or a tailored
agreement for each individual agency within the holding company?
30. Do you have a case study that shows a process of workflow of a campaign?
31. How do I determine what the right agency model is for my company?
32. I’m searching for experiential marketing agencies. Can you please send names
of leading firms, along with their revenue?
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Brand Building Sample Questions
1. What are best practices in creating brand positioning statements?
2. How have other companies told their brand story to their employees in the form of “brand books”?
3. Do you have examples of successful multi-year campaigns and how they were refreshed in their second
or third years?
4. What are best practices on internal brand engagement?
5. Can I have examples of successful rebranding efforts?
6. How are other organizations structured for product launches?
7.

What are examples of successful Voice of the Customer programs?

8. Do you have information on logo redesign?
9. How have other corporations celebrated significant anniversaries, such as their 100th anniversary?
10. Do you have information on branding after a merger or acquisition?
11. How have other companies successfully tried to differentiate themselves from their competitors?
12. Do you have information on the value of content marketing?
13. Do you have any examples of how a rebranding initiative is rolled out to employees?
14. How is the financial value of a brand being measured?
15. Which companies have renamed their brands after a merger/acquisition or an effort to improve
customer perception? Was the outcome?
16. What is the value of brand consistency, especially around brand visual identity?
17. Do you have any branded entertainment case studies?
18. Which CPG brands have won awards for packaging design?
19. What are different options for positioning a brand as a “challenger brand”?
20. How should brands approach re-entering the market?
21. What are the most effective ways to communicate a brand’s message in an unsettled environment
(e.g., recession, lack of consumer confidence)? Should the strategy change, and if so, how drastically?
Should communications investment decrease?
22. How is a brand is affected when a typical high-tier company expands their service or product offerings
into the middle-market segment?
23. What are case studies and best practices on using licensing to extend a brand and build its equity?
24. I am in search of any information on branding architecture. For instance, when a large company like DuPont,
3M, IBM, etc., has well-known product brands, yet are a well-known corporate brand themselves, what
criteria do they use to determine how new products and services fit in with their existing brands, and the
corporate brand as well? In short, I’d like insight into the decision tree used by other members to properly
align new products and services within their overall brand architecture.
25. I need case studies on brand-building in a merger/post-merger environment.
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Business-to-Business Sample Questions
1. How do companies use social media to reach B-to-B targets?
2. Do you have best practices on B-to-B lead management?
3. What are examples of vision statements used by other B-to-B companies?
4. Do you have a ranking of the top B-to-B advertisers?
5. How do other B-to-B companies staff for trade show and exhibit marketing?
6. How do B-to-B marketers utilize online video?
7.

Do you have any lead-scoring resources?

8. What are best practices for building strong B-to-B brands?
9. How can I drive B-to-B email subscriber open rates?
10. Do you have any examples or best practices for B-to-B segmentation?
11. How should I evaluate cost per lead?
12. Which format (e.g., print, digital) is most used for B-to-B promotional materials?
13. What are some examples/best practices of a traditional B-to-B company promoting to the end user/consumer?
14. What are some top B-to-B creative agencies?
15. What are some trends in B-to-B marketing leadership?
16. What are the best practices for marketing to SMBs (small- to medium-sized businesses)?
17. We’re looking for anything you might have on ads/creative which are emotionally based vs. rationally based
in a B-to-B environment. How effective are ad campaigns based in emotion?
18. How can sales and marketing teams work better together? How can the value of marketing be communicated
to our sales team?
19. What are some best practices in B-to-B lead generation, for both print media and online media?
20. What motivators are key to the small business demographic? What’s important to them? What drives them to action?
21. What kind of advertising is working in my industry? Who is coming up with new and exciting ways to advertise
to our customers?
22. How can we measure the effectiveness of our B-to-B advertising?
23. Do you have any statistics on customer acquisition in the B-to-B space?
24. What are some B-to-B agencies that can assist with trade show booth design/development?
25. What role does the brand have in B-to-B markets?
26. How can a B-to-B company develop a value proposition?
27. Do you have any case studies of B-to-B crisis communications?
28. What are the B-to-B ad spending trends in the financial/insurance sector?
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Digital, Social, and Mobile Sample Questions
1. How does one quantify the value of a fan of a brand on Facebook?
2. How are companies staffing social media functions?
3. What makes for a good mobile website?
4. What are the average response rates for consumer emails in my vertical? (open rate, click-through rate,
bounce rate, etc.)
5. What are the statistics for mobile and smartphone usage in the U.S. and other parts of the world?
6. How are digital advertising costs trending?
7.

Within an overall marketing strategy, what is the role of social media?

8. What are the trends in online gaming for women over 35?
9. Do display ads drive Internet search activity among customers?
10. What metrics are used for gauging the success of paid search?
11. What is the optimal length of an online product video?
12. Can you supply me with names of companies that monitor social media sites for “buzz” on a brand?
13. How does a company handle negative postings about its brand on social media sites?
14. How have companies successfully launched new products using social media?
15. What are the pros and cons of mobile marketing?
16. What are some examples of award-winning mobile apps?
17. Are there any studies that rank websites in terms of organization, content, branding, and/or appearance?
18. What are some brands that have successfully driven sales using mobile/digital marketing?
19. What percent of an average marketing budget is currently allocated to digital spending?
20. What is the most effective use of video on a brand’s website?
21. What are examples of successes or failures of vanity URLs in print advertising?
22. Can you send information on trends in QR code usage?
23. What are some leading SEO firms?
24. Would you be able to help me find research in the basics of social media? I need to prepare a “Social Media 101”
slide deck. This includes: 1) what is considered social media? 2) consumer behavior in social media
3) platforms 4) habits, trends, etc.
25. What is augmented reality?
26. What are some best practices for leveraging consumer data?
27. How do consumers respond to mobile push notifications from brands? Is this tactic considered invasive?
Are there any best practices for push notifications?
28. Do you have any metrics on the effectiveness of real-time personalization (i.e., leveraging what we know
about a customer to offer customer specific incentives in real time on the website) ?
29. What is the combined effect of paid search and online display?
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Integrated Marketing Sample Questions
1. Do you have a sample integrated marketing plan?
2. What are some best practices for the communications planning process?
3. How can a company manage campaigns using multiple agencies to ensure a consistent message across all media?
4. Do you have any case studies that show best practices for integrated marketing?
5. What are some agencies that have won awards for integrated marketing?
6. How do companies organize for integrated marketing?
7.

Do you have any resources on the value of integrated marketing?

8. What are the different roles of an integrated marketing team?
9. How is “integrated marketing” defined?
10. In an integrated campaign, which media are best for raising awareness, and which are best for product trial?
11. How can I evaluate paid, owned, and earned media?
12. How can direct mail work with other media to drive better outcomes for an integrated campaign?
13. What are some newer trends in cross-platform measurement?
14. Can you send me ANA member benchmark studies on integrated marketing?
15. What are some examples of integrated retailer campaigns?
16. At other companies, are all brands promoted via integrated campaigns? Or just some?
17. Do you have any examples of multicultural integrated marketing?
18. Do you have a list of integrated marketing consultants?
19. Can you send integrated marketing case studies that are relevant to my industry and target market?
20. I need some job descriptions for integrated marketing managers and integrated marketing directors.
21. What marketing/advertising awards exist for integrated campaigns?
22. What are some successful integrated Hispanic marketing campaigns within and outside the beverage industry?
23. Do you have examples of companies with integrated marketing departments?
24. What are best practices for improving agency/client collaboration on integrated campaigns?
25. Could you forward to me any templates you have for marketing communications plans? We are working with
a few of the marketing teams in our global subsidiaries and would like to use a uniform planning tool.
26. What are some examples of best-in-class digital integrated marketing?
27. I need best-practice information about marketing integration in the digital age, including examples of
high-impact campaigns (creative, design, messaging) that bridged online and offline touch points.
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Legal/Regulatory Sample Questions
1. What are the rules regarding making health claims for a product?
2. What are best practices for global creative agency agreements?
3. What are the essentials of OBA (online behavioral advertising) self-regulation?
4. What are the legal requirements for making a directly competitive claim about a product?
5. How should contracts with advertising agencies cover confidentiality?
6. What are general best practices for preventing trademark infringement in the social media space?
7.

What are the regulations for infomercials?

8. What is the state of mobile marketing regulation?
9. Does the CAN-SPAM law apply to texting?
10. Where can I find guidelines on advertising to children?
11. What are the guidelines for use of consumer testimonials in ads?
12. What are regulations for disclaimers in ads?
13. What are the risks in accepting unsolicited ideas?
14. Do you have information on indemnification in contracts with agencies?
15. How can companies avoid the legal pitfalls of sales promotions?
16. What information is available on ownership and protection of creative?
17. What are federal and state rules for telemarketers?
18. What are trends related to advertising self-regulatory programs?
19. What is the difference between copyright and trademark?
20. Can you send a template for an agency/client service agreement?
21. What are trends in state regulation of unused gift cards? How much of the gift card value is kept
by the brand that issues them?
22. I’m looking for white papers on comparative advertising rules, regulations, and case studies.
23. What are the legal issues in designing advertorials?
24. I am looking for a contact that might be able to speak with us about data privacy of consumer information.
I know there has been a lot of discussion about OBA and self-regulation on the ANA site, but I am looking
to discuss one-on-one.
25. We have a link on our website that takes users to a third-party site. Do we legally need to let users know that
they are leaving our website to go to a third-party site? Where can I find any legal research around this?
26. What types of insurance coverage should we look for when entering a contract with a new agency?
27. What are the rules/guidelines regarding how long an advertiser may promote a “sale price” or “discounted
price offer” before it is considered the “standard price” for the product or service?
28. What are the restrictions on calling times for telemarketers?
29. How are regulated industries using social media?
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Marketing Accountability Sample Questions
1. How are marketers measuring the effectiveness of online/digital advertising?
2. Do you have any resources that support the value of ad spend in an economic downturn?
3. What is the ROI of investing in one’s brand?
4. What are current practices in marketing effectiveness measurement?
5. How is predictive modeling done?
6. Do you have any metrics for the ROI of packaging design?
7.

How are companies measuring PR effectiveness?

8. Do you have any resources on the short-term versus long-term effects of advertising?
9. What are metrics that marketers use for measuring paid search?
10. What are typical success metrics for events or sponsorships?
11. How can I measure the impact of social media on my brand?
12. Is information available on measuring Facebook ROI?
13. Do you have information on measuring the ROI of direct marketing?
14. What are best practices for using Net Promoter Score (NPS)?
15. Can you share names of companies that can help us measure the ROI of our sponsorships?
16. Can I have information on media audits?
17. Can I have information on the Cross-Platform Measurement initiative?
18. Do you have any case studies on how other companies have measured brand health?
19. Do you have any data/metrics that support that a video on a website has a positive effect? (For example,
increasing engagement, click-through rate, etc.)
20. What are some third-party vendors that can perform marketing mix modeling, as well as measure marketing
ROI and ROO (return on objective)?
21. Do you have any information on real-time dashboards?
22. What do marketers use for their metrics dashboard for paid search?
23. What marketing analytics do CFOs want to see?
24. I need some case studies of how brands use data mining to determine what is most effective in driving sales.
25. Do you have any resources on the ROI of mobile media?
26. How does your organization define “ROI”?
27. What ROI metrics are measured by an outside firm versus in-house?
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Marketing Financial Management and Procurement
Sample Questions
1. What is the average ad-to-sales ratio?
2. How much are my competitors spending on traditional and online media?
3. How much of an average marketing budget is typically spent on multicultural marketing?
4. What percentage of an average marketing budget is generally allocated to digital marketing?
5. How can the relationship between marketing and procurement be improved in an organization?
6. What are some ways to optimize production spending and control costs?
7.

What is the role of the procurement department in sponsorships?

8. Can you help me make the case against cutting ad spend in a recession?
9. Are there any benchmarks for percentage of sales allocated to public relations?
10. Do you have any data on the number of suppliers companies usually have?
11. What types of supplier management software programs are out there?
12. How is barter being used?
13. Do you have information on marketing as a percent of revenue?
14. What are trends in mobile marketing investment?
15. What is the mix of spending within the mobile marketing channel?
16. What is the average cost for acquiring Facebook likes and Twitter followers?
17. Do you have information on working to non-working media spend?
18. Do you have information on any procurement organizations?
19. How can companies improve their scope of work programs?
20. Can I have information on state tax incentives for commercial production?
21. What is an average social media budget?
22. What are best practices for selecting a supplier? What should be the top factors in selection?
23. Are marketers re-allocating investment within the out-of-home media category?
24. What is the ratio between marketing program dollars and marketing staff dollars (salaries) within an average
overall marketing budget?
25. For global buys, do media volume rebates end up back with the advertiser, or do they stay with the agency?
26. Do digital production rates vary regionally within the U.S.?
27. What are average current and projected budgets for mobile media?
28. Within the average company, is payment of production activities hourly or per-project?
29. Are procurement departments tracking the usage of minority- and female-owned supplier companies?
30. What is a marketing “balanced scorecard”?
31. What portion of an average marketing budget is typically allocated to trade promotion?
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Marketing Organization Sample Questions
1. What are best practices in developing an effective integrated marketing program?
2. Do you have information on how other companies organize and staff for social media?
3. Within other organizations, who do product managers normally report to?
4. How are other organizations structured for digital marketing?
5. How are companies communicating with employees to generate employee engagement?
6. What are the pros and cons of having an in-house agency versus outsourcing?
7.

What are the average salaries for marketing positions?

8. Do you have best practices on starting a competitive intelligence function within an organization?
9. Do you have job descriptions for digital marketing directors?
10. What metrics are CMOs sharing with their CEOs?
11. Do you have best practices on brainstorming processes?
12. How do other marketing organizations utilize training opportunities to advance their top talent?
13. Do you have information on brand ambassador programs?
14. Do you have information on any procurement organizational structures?
15. Do you have examples of how international media management is organized?
16. What is the average tenure of a CMO?
17. What are best practices in internal communications?
18. How can our company attract top-tier creative talent?
19. What is the organizational structure of brand teams?
20. How are other companies adopting marketing technologies?
21. How do organizations measure the performance of marketing communications, internally?
22. What are marketing communications departments’ key responsibilities (e.g., social media, email, PR)?
23. Where do brand teams report to within the marketing organization?
24. What are the responsibilities of e-commerce staff? What part of the organization is the e-commerce person/
team a part of? Is it usually sales, marketing, or IT?
25. Do you have sample job descriptions for market research managers?
26. What are best practices for internal social business collaboration tools (such as Yammer)?
27. How can I go about finding a marketing copywriter?
28. What are best practices for managing staff meetings? How can I set up meetings consistently and ensure
that all participants walk away with the same understanding?
29. Do you have any examples of marketing headcount at companies similar to mine?
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Media Sample Questions
1. Do you have information on media inflation rates?
2. What are best practices for print advertising?
3. Is there a listing of the top media companies?
4. What are subject line best practices for email marketing?
5. What are factors to consider for developing an effective radio campaign?
6. Do you have examples of effective billboard ads?
7.

What are best practices for developing media plans?

8. Do you have examples of media briefs that agencies and clients use for plan specifics?
9. What information is available on global media consumption?
10. What are typical payment terms for digital media?
11. Do you have information on trends related to circulars?
12. Why is television still an important part of advertising?
13. What are consumer perceptions of targeted or personalized communications?
14. Can I have information on innovative or award-winning print ads?
15. What are best practices for direct marketing?
16. Do you have information on how to improve a business’s email marketing?
17. What is the role of social media in an average media mix?
18. Do you have information on Free Standing Insert (FSI) trends?
19. Are there any creative guidelines for outdoor media?
20. What are average benchmarks for email open and click-through rates?
21. I’m looking for any reports or best practices on media noticing weights. These are factors used in calculating GRP delivery when figuring out reach/frequency. This info will be used in informing an internal forecast/media planning tool. It can be alternately termed “impression effectiveness” or valuing impressions.
22. Should we use multiple agencies for media buying?
23. Is there a recommended approach, vendor, or software for ensuring quality of our broadcast ads? We would
like some insight into implementing a system for monitoring television spots and ensuring we are made aware
of problems in a timely fashion.
24. What is a “good” advertising awareness percentage?
25. How far in advance is television media purchased? (and how far in advance are online, outdoor, radio,
etc. purchased?)
26. What are some effectiveness statistics for direct response TV?
27. What are some ways to set targets for cost improvement (and quality of programming retention) for our
media buying agency? For example, setting CPM targets (e.g, “you must reduce CPM by daypart and
seasonality by $x or x% year over year”)?
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Multicultural/Niche Marketing Sample Questions
1. How are retailers connecting with multicultural consumers?
2. Do you have case studies on Hispanic marketing in the financial/insurance industry?
3. What are best practices in marketing to African-Americans?
4. What percentage of their budgets do other advertisers allocate to multicultural marketing?
5. Do you have information on the affluent market?
6. What are the shopping habits of Hispanic consumers?
7.

What are the media usage and habits of kids between the ages of 8–18?

8. Do you have information on the demographics and behaviors of Chinese-Americans?
9. What are trends in marketing to senior citizens?
10. What are the top African-American ad agencies?
11. Do you have any case studies of marketing to Latina moms?
12. What are best practices for marketing to Boomers?
13. How do advertisers define general market, given demographic shifts in the U.S.?
14. What are best practices to align an organization with a sustained multicultural strategy (versus just siloed
or ad-hoc initiatives or promotions)?
15. Do you have examples of customer relationship management (CRM) for multicultural customers?
16. Can you send me a list of multicultural agencies in California, especially agencies that handle several
ethnic markets?
17. Are companies consolidating their general market and targeted agencies, and are they finding success?
18. How does McDonald’s market to the Hispanic market?
19. I’m looking for psychographic information on how to market to Asian-Americans.
20. What is the total ad spend for African-American, Hispanic, and Asian-American markets?
21. Do you have any articles that discuss the “new mainstream”?
22. Would it be possible to pull research and/or case studies about Millennials (how they differ from other
segments, information about their lifestyle, needs/wants, media choices, etc.)?
23. Does the direct mail channel turn off younger consumers (aged 30–50)?
24. How do various advertisers define the mass market? (general market, total market, diverse segments, etc.)
25. I’d like to see research on how more mature consumers (50+) engage in the digital space.
26. Which Latino consumers prefer Spanish-language media?
27. Which brands have successfully reached the African-American segment through general market initiatives,
without advertising within African-American dedicated channels/publications?
28. Do you have any resources on Generation X dealing with shopping habits?
29. What are some best practices and trends in marketing to LGBT consumers?
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Production Management Sample Questions
1. Do you have a list of production cost consultants?
2. What is the cost to produce a :30 TV spot?
3. What are the current trends in digital production?
4. What are best practices in managing talent agreements?
5. Do you have information on optimizing ad production dollars?
6. What are best practices in integrated production?
7.

What are the trends in shooting commercials in HD?

8. What should I watch out for when offshoring production of commercials?
9. Do you have any industry standards for metadata representation of rights management in digital
creative assets?
10. Can you provide names of broadcast dubbing facilities in the Los Angeles area?
11. Do you have any resources that discuss printing services and contracts?
12. Do you have any standard timelines for new production of TV (:30s), print, standard banner, rich media,
and radio ads?
13. Can you please send me resources on still photography production?
14. What are customary payment terms for production (e.g., all upfront)?
15. Do you have information on consolidation of advertising/production vendors while continuing the production
management at the agency?
16. What are some production decoupling success stories?
17. How do I start a digital asset library?
18. Can I speak with other members about vendor software that automates in-house agency project management
for studio graphic design activities?
19. I would like to read case studies on celebrity talent (watch-outs and best practices).
20. Can you please provide a list of full-service video production suppliers? We have a broad range of video
production needs and want to put in place a video production supplier with a broad range of capabilities.
21. What are marketers doing in the area of digital production decoupling?
22. In what ways can I leverage a production company like (X) to improve my efficiency and reduce costs with
my four other agencies?
23. Are marketers/advertisers seeing a change in usage rights from casting agencies? Is there more of a chance
for “in-perpetuity” usage if talent is non-union?
24. What are best practices for production of campaigns that are integrated?
25. Do you happen to know how much SAG/union talent raises production costs (a percentage estimate)?
In other words, what is the average production cost of non-union versus SAG spots?
26. We have expired ads that consumers have posted on YouTube. Under the SAG agreement, are we obligated
to make payments to the talent for these ads?
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Research Sample Questions
1. Which market research firms do pricing research?
2. Regarding my product/service, what are current purchase behaviors and attitudes for female consumers
over 35?
3. Can you provide me with a profile of my industry in the Latin-American market?
4. What are the Net Promoter Score trends for my industry?
5. How can I make a case for the value of consumer research?
6. What are some leading copy-testing firms?
7.

How much does sustainability matter to American consumers? Would they pay more for an eco-friendly product?

8. Can you send me some information on neuromarketing?
9. How are retailers collecting customer satisfaction data?
10. What are best practices for online research panels?
11. Do you have any benchmarks for what percentage of budget or sales is allocated to consumer research?
12. Do you have any data on magazine ad placement and ad recall or awareness?
13. What is the total annual revenue for my sector overall and for my top competitors?
14. What are best practices for customer segmentation?
15. What are the gaming habits of women over 40?
16. What are consumer research findings on the flavors that are popular with Latinos?
17. How much are consumers spending on my product? What are the top sellers within my category?
18. What are current trends in American family household living arrangements?
19. Can you send me information on the Asian-American market (including demographics, geographic
concentrations, attitudes, behaviors, and trends)?
20. What does market research show about Generation Y attitudes towards in-store versus online shopping?
21. Can you provide a profile of consumers who shop for natural or organic foods?
22. What are best practices for running a focus group?
23. Do you have a U.S. Census chart that shows the distribution of age groups in this country, broken down by gender?
24. What tools, techniques, and approaches are agencies using to help their clients get to better creative
breakthroughs? Are people testing as much? Which methods have been fruitful?
25. I am looking for insights into the validity of online quantitative research versus research via telephone interviews.
26. Is the market for ‘gluten-free’ products still strong?
27. What are some benchmark percentages for advertising awareness?
28. What is the definition of a “consumer insight”? What methods are being used to gain consumer insights?
And what are examples of brands that have used insights successfully?
29. What sources are marketers using for online surveys?
30. What is the impact of putting the word “new” in advertising? Does it increase ad effectiveness?
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Shopper Marketing Sample Questions
1. What are trends regarding shopper marketing budgets?
2. Do you have information on mobile coupon usage?
3. What are trends in location-based marketing?
4. How do companies measure the success of their shopper marketing efforts?
5. Do you have examples of other retailers’ Grand Opening events?
6. What are the shopping habits of Millennials?
7.

Do you have any consumer data on shopping at convenience stores?

8. What are some best-in-class examples of in-store marketing?
9. Do you have any research on consumers’ attitudes towards shopping?
10. How can I drive brand advocacy among shoppers?
11. What are best practices in store layout and design?
12. Can you connect me with other members so that I can discuss marketing organization with other
multi-unit retailers?
13. What does the store of the future look like?
14. How have retailers used Pinterest? Has it translated into sales?
15. What are some benchmark NPSs scores for other retailers?
16. How are retailers gathering information on customer satisfaction with store transactions?
17. Please send information on customer loyalty programs for retailers.
18. How do other retailers work with multiple vendors to build brand awareness and drive sales?
19. Can you send case studies of private label product launches?
20. I’d like to see case studies on seasonal integrated marketing. Ideally, I’d like to see examples from mass
cross-category merchants, niche, vertical merchants, and e-retailers.
21. What is the shopper’s process for online shopping, browsing and product researching, compared with in-store
shopping, browsing and product researching? How do online and offline experiences play off each other?
22. What is the future of the shopping experience?
23. Do you have any information on instant coupons?
24. What are some examples of companies that are best in class with retail activation?
25. What is the impact of customer loyalty programs in retail on key metrics? (e.g., frequency of visit, average
order and margin of the basket purchased)
26. What percentage of the average marketing budget is typically allocated to shopper marketing?
27. Do you have any retail case studies of “customer appreciation” events?
28. What are the gift-buying habits of shoppers during the Christmas and holiday season?
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Sponsorship and Event Marketing Sample Questions
1. Do you have information on measuring sponsorship ROI?
2. How has the sponsorship model been evolving over the past few years?
3. Do you have a template for planning an event, such as a conference?
4. What kind of sponsorships are my competitors engaging in?
5. Do you have case studies of sports sponsorships that delivered value?
6. What are some examples of how social media is being used as part of cause-related marketing?
7.

What are the best practices for sponsorship selection?

8. How can I justify cause-related marketing/sponsorship to my manager?
9. How much of the average sponsorship marketing budget goes to sponsorship rights fees?
10. What are some case studies of how marketers promote their brand at events?
11. Which agencies specialize in sponsorship ROI/ROO measurement?
12. What is the difference in spending and value for title sponsorships versus presenting sponsorships?
13. How are other brands in my category using experiential marketing in their sponsorships?
14. How much are companies spending on event marketing?
15. How does a company determine the value of a sponsorship?
16. Can you send information on how iPads are being used at events?
17. Do you have information on luxury brand sponsorships?
18. How are brands engaging in community relations programs?
19. What are some success cases in corporate social responsibility?
20. What are some examples of sponsorships for brands in my industry?
21. How are properties using social/digital/mobile to extend the reach of their events and sponsorships?
22. What are some examples of sports sponsorships that delivered value?
23. What are other brands doing to celebrate and promote Black History Month and Martin Luther King Day?
24. Can you provide me with names of experiential agencies located in Toronto?
25. Do you have any case studies or best practices about sponsorships at the local level?
26. Who in my industry has sponsored concerts?
27. How effective are speakers’ bureaus as a community relations strategy?
28. What are some examples of experiential events created by other brands in my industry?
29. What technology is available to capture trade show attendee information, for both lead generation
and data capture?
30. Do you have any Olympic sponsorship case studies from ANA members?
31. How can social media help drive awareness of a brand’s charitable campaigns? Which media are
most effective for driving consumers to make donations (e.g., text messaging, website, direct mail)?
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Sample Customized Research Reports
We know you are busy and have different
information needs at different times, so we are
making it easy for you to select the research
report format that works best for you!

B

We will make every effort to accommodate
your turnaround timeframe. Below are general
timeframes. Choose from:
A: Short report
(Turnaround generally up to 1 week)
B: Deep dive report
(Turnaround generally up to 2 weeks)
C: Customized Slide deck report
(Turnaround generally up to 3 weeks)
			

A

C
Social Campaign Success
• Use content to engage fans and expand your reach – success will
not happen automatically!

Increasing Brand
Awareness &
Sales Through
Social Media
ANA Marketing Knowledge Center
May 26, 2013

Designing a Hit Casual Game

Most Engaging Destinations

• The casual gaming space is a way to get your brand onto other sites
and get people to create an affinity to that brand that will then drive
them to you online
• Make it easy, encourage participation, and provide novelty
• Create a series of short session times so that players will come back
for multiple visits
• Games should appeal to both novices and experts
– Offer simplicity and complexity
– Encourage friendly competition
– Take advantage of tactile features such as sounds and animations to
captivate people and touch their senses

Prepared exclusively for:

(ANA Member)

Brand and Creative Strategy Coordinator

For more information, see: How Social Media Influences Consumer Behavior,
comScore and Buddy Media, 2011.
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For more information, see:
Presentation Summary: How Chicken of the Sea Engages Moms Through Gaming and
Social Media, ANA, 2011. (Slide Deck).

For more information, see: Trends Every Marketer Needs to Know, comScore, 2011.

Testimonials
“Beautifully Summarized — Delivered QUICKLY”
“The ANA’s Marketing Knowledge Center brings the vast
knowledge of the membership base to me — information
provided is tailored to my issue — beautifully summarized
— delivered QUICKLY, and provides me with paths to get
additional information if I need it, while protecting confidentiality. Fantastic!”
•

Connie Pincus, Associate Director, Global
Advertising Alliance Team, Johnson & Johnson

“An incredibly valuable resource”
“The ANA’s Marketing Knowledge Center puts years of
marketing knowledge and insights from diverse industries
right at the marketer’s finger tips and is an incredibly valuable resource. Further, the inquiry service available through
the MKC is great when you need a little more help with your
research into a particular topic. The knowledge specialists
are highly responsive and do a thorough job. I think the
service is just great!”

“…fast information on how to justify advertising
investment”
“I needed fast information on how to better justify advertising
investment. The ANA team quickly provided multiple
resources to help make my case. Senior management
thought my summary of the materials created a compelling
argument for increased investment.”
•

Steve LeVeau, Director of Marketing,
Central Garden & Pet Company

“A Great Experience”
“Working with the ANA’s Marketing Knowledge Center has
been a great experience. I had fast and easy access to a
vast source of [marketing resources], but the real value is
in the network and the ability of talking directly to your peers
on marketing subjects across many different industries.”
•

Jan Colpaert, Director of Global Marketing
Operations, Levi’s

• Jim Speros, Executive Vice 		
President, Fidelity Investments

“Impeccable”

“Essential for Me”

“My team and I have used ANA’s Knowledge Research
Service several times since being members and their
customer service, follow up and attention to detail is
impeccable.”

“The marketing insights are essential for me to size up best
practice and background information to help build my
knowledge and direction for overall plans for cost savings.
In addition, the marketing insights builds on defining value
beyond cost savings, which is where I see the future of the
strategic sourcing role.”

• Jaime Vasquez, Executive 		
Vice President and CMO, 		
Wellbiz Brands Inc.

“Detailed, Helpful Information”
“I’ve used the ANA’s MKC for many years and have always
been impressed with the quick turnaround and detailed,
helpful information that has been provided. Many thanks!”
•
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•

Dustin Lyle, Director, A&P
Procurement, Bacardi

“Great information, on time, as promised. Thank you
for the great work.”
•

Richard Giuliani, Category Manager,
GPS Procurement Services, Marketing
Communications, IBM

