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Marketing and technology have been intersecting for at least
a decade now. However, it takes significant experience to
evolve a global marketing organization to optimally embrace
the opportunities that today’s tech-savvy and socially
transparent world brings. Marketers are challenged more
than ever to be on top on their game when change is
continuous. Yet, to innovate today and to better grow and
differentiate their brands, they must embrace new
technology to further their marketing aims, build
relationships with customers, and to ultimately drive sales.

Pinterest for Business?
In a recent survey by The Creative Group, only 7 percent of advertising
and marketing executives say they’re using Pinterest for business. Nearly
half (44 percent) of respondents said they have no current interest in
using the online pinboarding site.
The research also showed large ad agencies are most active on Pinterest
compared to smaller agencies and corporate marketing departments:
Nearly one-quarter (24 percent) of advertising executives at agencies with
100 or more employees reported they are already using Pinterest for
business, and another 6 percent said they plan to create an account. Full
survey results are below or at
http://creativegroup.mediaroom.com/pinterest-for-business.

Instagram Grows
According to comScore’s Mobile Metrix 2.0 tool, which uses survey data and on-device metering to
provide an estimate of mobile usage for various websites and apps, Instagram actually passed
Twitter in daily active users on mobile in August. Instagram had 7.3 million daily mobile users for
the month, while Twitter had 6.9 million. This represents nearly tenfold growth for Instagram in
just 6 months. Instagram, which provides mobile users a way to increase engagement through
photo sharing, was acquired by Facebook for roughly $1billion earlier this year.
The comScore data factors in visits to the apps and websites for Instagram and Twitter from iOS, Android and BlackBerry
mobile devices. However, it doesn’t take into account the number of active users who visit a website from a non-mobile device,
which would certainly tilt in favor of Twitter.
Twitter did end up having more total unique visitors in August than Instagram overall (29 million vs. 21 million, respectively),
but fewer of them returned on a daily basis, and Twitter’s visitors spent less time on average viewing content than visitors to
Instagram. Each of Instagram’s mobile users spent an average of 257 minutes on the app (or more than four hours), while
Twitter’s users spent an average of 169.9 minutes from mobile (or a little less than three hours.)
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Twitter, Facebook Offer More Precise Ad Targeting Options
Twitter is offering advertisers a new “interest targeting” capability which allows marketers to direct ads to users based on who
they follow and what they tweet about. Marketers will now be able to buy ads against 350 distinct consumer interests—ranging
from football fans to political aficionados.
.
According to Kevin Weil, Twitter’s director of product management, “By targeting people’s topical interests you will be able to
connect with a greater number of users and deliver tailored messages to people who are more likely to engage with your
Tweets.”
Twitter’s new interest-based abilities are similar to the targeting that Facebook has been able to offer for several years.
In fact, Facebook recently announced that it will enable larger advertisers to use data already collected about their customers,
including email addresses, to provide more precise ad targeting. The new system allows Facebook users to opt out of
advertisements as they appear, but they will not be able to prevent targeting. Facebook insists that privacy concerns remain a
top priority, and the only information shared with advertisers is a user’s email. address.

Which County Enjoys the Most Internet Freedom?
Estonia, a country of 1.29 million in northeast Europe. And according to a new study from Freedom House, the US is in 2nd
place.
Freedom House, an independent watchdog organization dedicated to the expansion of freedom around the world, ranks
countries’ “Internet Freedom Status” in three main ways: obstacles to access, limits on content, and violations of users’ rights.
Given Estonia’s history and its economy after the breakup of the Soviet Union, the results are remarkable. However, according
to the report, “The country’s new leadership. .
.perceived the expansion of information and
communication technologies (ICTs) as a key to
economic growth and invested heavily in their
development.”
Other markets with top internet freedom beyond
Estonia and the US, according to the research,
include: UK, Germany, Italy, Ukraine, Kenya, South
Africa, Brazil, Argentina, Australia and the
Philippines. Those with little freedom come as no
surprise. However, many countries that do not
provide data are not measured in this survey. To see
the complete study, go to:
http://www.freedomhouse.org/report/freedomnet/freedom-net-2012
SOURCE: http://9.mshcdn.com/wp-content/uploads/2012/09/internet-freedom-map.jpg
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