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ABOUT THE ANA 
 
Founded in 1910, the ANA (Association of National Advertisers) leads the 
marketing community by providing its members with insights, 
collaboration, and advocacy. ANA's membership includes more than 500 
companies with 10,000 brands that collectively spend over $250 billion in 
marketing and advertising. The ANA strives to communicate marketing 
best practices, lead industry initiatives, influence industry practices, 
manage industry affairs, and advance, promote, and protect all advertisers 
and marketers. For more information, visit www.ana.net, follow us on 
Twitter, join us on Facebook, visit our YouTube channel or find us in 
LinkedIn. 
  

 

2014 CONFERENCE PORTFOLIO 
 
Brand Masters, February 26-28 
*The Westin Diplomat, Hollywood, FL 
 
Media Leadership, March 30-April 1 
*Boca Raton Resort & Club, Boca Raton, FL 
 
Advertising Law & Public Policy, April 23-24 
*The Ritz-Carlton, Washington, DC 
 
Advertising Financial Management, May 4-7 
*The Ritz-Carlton, Naples, FL 
 
Digital & Social Media, July 13-15 
*St. Regis Monarch Beach, Dana Point, CA  
 
Masters of Measurement, September 23 
583 Park Avenue, New York, NY 
 
Annual Masters of Marketing, October 15-18 
*Rosen Shingle Creek, Orlando, FL 
 
Multicultural Marketing & Diversity, November 9-11 
*Fontainebleau, Miami Beach, FL 
 
Real-Time Marketing, December 2 
 Millennium Broadway Hotel, New York, NY 

ABOUT SPONSORING WITH THE ANA 
 
Sponsorship with the ANA allows companies to have exposure and engage 
with senior level client side marketers ς our members.  Conference 
sponsorships at our national industry conferences provide opportunities to 
have access to ANA members through exhibit spaces, coffee breaks, 
dinners, breakfasts, receptions and so much more.  There are 2 types of 
sponsorship levels as well as 2 annual partnership programs which provide 
a comprehensive package of unique touch points to connect with ANA 
members and other conference attendees: 
 
Conference Sponsors have the ability to choose specific sponsor assets at 
ANA national industry conferences and include exclusive sponsorship of 
breakfast, lunch, coffee breaks, Wi-Fi, live streaming, receptions or dinner 
(where available).  National industry conferences are open to members 
and non-members and registration fees apply. 
 
Exhibitors achieve presence at ANA national industry conferences with a 
dedicated tabletop exhibit located outside the general session room.   
 
Strategic Partner and Thought Leader Program allows for the ultimate 
year-round partnership for a limited number of sponsors.   More details on 
these elite partnership offerings may be found on page 2.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ana.net/
http://twitter.com/ANAmarketers
http://www.facebook.com/ANA
http://www.youtube.com/user/ANAmarketers


TWO SPONSORSHIP LEVELS: 
 
¶ Conference Sponsors will be positioned as such and promoted on the specific sponsored conference agenda page with logo prior to the conference.  

Sponsor logo also appears on printed onsite materials and is recognized onstage in the general session room.    
 

¶ Exhibitors achieve onsite presence at the selected ANA national industry conference with a dedicated tabletop exhibit located outside the general 
session room. 
 
NOTE: There is a renewal deadline for incumbent sponsors approximately 60 days prior to the event. After that time, sponsorships are available on a first 
come first served basis.   ANA releases the attendee list with name, title and company onsite only.  

 

OTHER SPONSORSHIP OPTIONS: 
 

¶ ANA Strategic Partner Program: ANA's most exclusive sponsorship level is that of ANA Strategic Partner. Strategic Partners are provided year-round 
access, involvement, and networking with various ANA member touch points including national industry conferences, the Annual Masters of Marketing 
Conference, members only conferences, committee meetings, webinars, e-newsletters and more. The ANA Strategic Partner program is limited to 12 
partners and has been sold out since its inception in 2010.   2014 partners include: A+E Television Networks, Active International, BrightLine, Clear 
Channel Media + Entertainment, Google, Mashable, Meredith, Microsoft Advertising, Mobile Marketing Associations (MMA), Starcom MediaVest Group, 
Time Inc., and USPS. 

 

¶ ANA Thought Leadership Program: The cornerstone of the Thought Leadership Series program is a sole sponsored custom digital and print magazine 
which is filled with actionable advice, case studies, trends and best practices supplied by our Thought Leader. Other ANA member touch points include 
exhibition at the Annual Masters of Marketing, one Webinar Wednesday, e-newsletter contributions, advertisements in ANA magazine and passes to 
ANA national industry conferences. The ANA Thought Leadership program is limited to 12 participants.  2014 partners include Lippincott, YuMe, Zenith 
Optimedia, X+1, USPS, Collective Media, Millennial Media, Scripps Networks Interactive, Simulmedia, SAS, Decideware and TVB. 

 

¶ ANA Magazine Advertising - ANA Magazine reaches 10,000+ senior level marketers ς ANA members and is issued quarterly.  Add a Full Page/4C ad in 
ANA magazine to any sponsorship package listed throughout the 2014 opportunities in this packet for $3,500 net or purchase an ad page separately 
from a sponsorship for $4,500 net. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SPONSORSHIP INVENTORY & BENEFITS OVERVIEW:   
Available at !b!Ωǎ ƴƛƴŜ ƴŀǘƛƻƴŀƭ ƛƴŘǳǎǘǊȅ Ŏonferences (check conference snapshots beginning on page 4 for specific availability):  

 
CONFERENCE SPONSORSHIP LEVEL: 
¶ BREAKFAST: The breakfast includes a 2 ς 3 minute welcome on stage in the general session room or up to a 15 min content session inside the breakfast room, 3 

complimentary registrations, one piece of collateral into the conference booklet, logo on website and on supporting onsite materials as a Conference Sponsor.  

Sponsor may also choose to have additional signage or distribute additional materials/collateral around the designated breakfast area.    

 

¶ AM COFFEE BREAK: The AM coffee break includes 3 complimentary registrations, one piece of collateral in the conference booklet, ability to distribute materials, 

collateral or promotion items on the coffee stations during the designated break and logo attribution as a Conference Sponsor.  There will be a 15-20 minute hard 

stop in the agenda for the AM Coffee break. The AM coffee break sponsor will also have the ability to show up to a :60 video/sizzle reel within the General Session 

room to indicate the start of the AM break.    

 

¶ PM COFFEE BREAK:  The PM coffee break includes 3 complimentary registrations, one piece of collateral in the conference booklet, ability to distribute materials, 

collateral or promotion items on the coffee stations during the designated break and logo attribution as a Conference Sponsor.    This break is available all 

afternoon but there is not a hard stop in the agenda.   

 

¶ LUNCH: Includes a 15-20 minute speaking opportunity in the lunch room, 3 complimentary registrations, one piece of collateral in the conference booklet, ability to 

distribute materials, collateral or promotion items at the luncheon and logo attribution as a Conference Sponsor. 

 

¶ PRE-RECEPTION: Includes a 1-ƘƻǳǊ ƻǇŜƴ ōŀǊ ŀƴŘ ǇŀǎǎŜŘ IƻǊǎ ŘΩƻŜǳǾǊŜǎΣ о ŎƻƳǇƭƛƳŜƴǘŀǊȅ ǊŜƎƛǎǘǊŀǘƛƻƴǎΣ ŀōƛƭƛty to display signage and distribute materials/gift bags 

if desired, and one piece of collateral (8 ½ x 11 sheet) in the conference booklet sponsor section   The sponsor may choose to provide entertainment or decoration. 

  

¶ DINNER: Includes up to a 10 minute speaking opportunity in the dinner room,  4 complimentary registrations, ability to distribute materials/gift bags at each table, 

ƻƴŜ ±Lt ǘŀōƭŜ ǿƛǘƘ !b!Ωǎ ŀǎǎƛǎǘŀƴŎŜ ǘƻ ƛƴǾƛǘŜ ǎŜƭŜŎǘŜŘ ŀǘǘŜƴŘŜŜǎ ǘo dine with your executive team, one piece of collateral in the conference booklet.  The dinner 

sponsor may welcome the attendees from a podium; provide additional entertainment such as a musician, comedian or band toward the end of the dinner to 

ensure that there is plenty of time for conversation and networking.   

 

¶ POST-RECEPTION:  Includes  a 1 hr. standard full bar cocktail reception,  3 full complimentary passes, ability to display signage and distribute materials/gift bags if 

desired, and one piece of collateral in the conference booklet and logo attribution on the agenda and onsite at the reception.  The sponsor may choose to provide 

entertainment or decoration.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



¶ WIFI: The Wi-Fi package includes sponsorship of the Wi-Fi services within the general session room throughout the conference, 3 complimentary registrations, one 

piece of collateral in the conference booklet, Wi-Fi cards with sponsor logo and log-in information available to each attendee at the registration desk and logo 

recognition onstage as a Conference Sponsor.     

 

¶ LIVE STREAMING: Sponsorship of the live streaming includes logo placed predominantly in the video screen and along with the other Conference Sponsors down 

the right hand side of the player, logo also as listed on the onsite agenda page, plus sponsor attribution under the Live Stream Registration section of the agenda to 

ǎŀȅ ά[ƛǾŜ {ǘǊŜŀƳƛƴƎ hǇǘƛƻƴ {ǇƻƴǎƻǊŜŘ ōȅ ····έΤ [ƻƎƻ ƭƛǎǘŜŘ ŀǎ ŀ /ƻƴŦŜǊŜƴŎŜ {ǇƻƴǎƻǊ ƻƴ ƻƴǎƛǘŜ ƳŀǘŜǊƛŀƭǎ όōƛƴŘŜǊύΣ ƳŜƴǘƛƻƴŜŘ ƻƴstage as the live streaming 

sponsor along with logo on screen in general session; 3 complimentary registrations,; and piece of collateral sheet to be included in the conference booklet. 

 

¶ TEXT Q&A: This unique sponsorship allows attendees to text in questions for the Q&A portion at the end of each presentation.  Sponsorship of the Text Q&A 

ƛƴŎƭǳŘŜǎ ƭƻƎƻ ƻƴ ǘƘŜ ǘŜȄǘ vϧ! ǎƭƛŘŜ ƛƴŎƭǳŘƛƴƎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ ŀŘŘ ŀ мпл ŎƘŀǊŀŎǘŜǊ άƛƴǎƛƎƘǘέ ƻǊ άŘƛŘ ȅƻǳ ƪƴƻǿέ ƻƴ ŜŀŎƘ ǎƭƛŘŜ ǳƴder the logo attribution.  The slide will 

appear in the general session room when polling takes place at the end of each session.  Also includes 3 complimentary registrations,, listing as a conference 

sponsor on materials and logo posted on the website agenda, one page of collateral included in the conference booklet. 

 

¶ IN-ROOM TV CHANNEL:  Exclusive sponsorship of one in-room TV channel in the hotel guest rooms for the duration of the conference; Company logos on 

promotional/on-site materials and on Webpage as a Conference Sponsor; One room drop is INCLUDED in the sponsorship - this includes a one-time standard room 

drop to promote the in-Room channel in each guest room; 3 complimentary registration. 

 

¶ ROOM KEYS: Sponsorship of the room keys includes 3 complimentary registrations, one  8 ½ x 11 sheet included in the sponsor section of the conference booklet , 

branded room keys with folders handed out to each attendee at check in. Key card and folder costs not included and are responsibility of the sponsor.  ANA can 

provide these costs to the sponsor. 

 

¶ MOBILE CHARGING STATIONS: Includes three standing charging stations with full brand wrap and media capabilities (artwork and media to be supplied by the 
sponsor). The ANA will handle the logistics of the wrapping, etc. Shipping is also included. Sponsor will receive three complimentary registrations, one piece of 
collateral in the conference booklet, recognition on the conference website, and logo recognition onstage. Artwork and media deadlines to be provided.  

 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



EXHIBITOR SPONSORSHIP LEVEL: 
 

¶ 9ȄƘƛōƛǘƻǊǎ ǿƛƭƭ ǊŜŎŜƛǾŜ ƻƴŜ сΩ ǎƪƛǊǘŜŘ ǘŀōƭŜǘƻǇ ƭƻŎŀǘŜŘ ƻǳǘǎƛŘŜ ǘƘŜ ƎŜƴŜǊŀƭ ǎŜǎǎƛƻƴ ǊƻƻƳΣ Ǉƭǳǎ 1 complimentary registration (additional passes may be purchased at 

the ANA member rate).  Exhibitors may distribute materials, collateral or other promotional items from their tabletop display.  Additional signage or displays may 

be used in lieu of the tabletop, but the display should not exceed approximate 6x8 foot print.  A/V is not included ς internet or equipment may be rented directly 

through the facility if needed. 

 
*Please note the Annual Masters of Marketing has additional opportunities and some of the above may vary for this event.   
 
Note: Basic A/V including screen/projector/mic/ podium is included in any sponsorship packages above.  In addition, any additional activation such as talent, music, decoration, lighting, etc. is 
NOT included.  Additional AV and activation fees are the responsibility of the sponsor. 
 
Attendee Lists: ANA will provide the attendee list onsite only including name, title and company.  No contact information will be provided, or a list furnished prior to the event. 
 

 
 

 

 

 

 

 

 

 

  

 

 

  

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CONFERENCE SNAPSHOT: 
 

LOCATION: The Westin Diplomat, Hollywood, FL 
DATES: February 26-28, 2014 
 
DESCRIPTION: The ANA Brand Masters Conference will bring together leading CMOs and marketing thought leaders to share inspirational approaches to 
brand building that drive sales, profitability, and return on investment.  Top marketers and industry experts will reveal how they navigate through customer 
insights, data analytics and technology to engage customers and grow their business.  You will have the opportunity to network with your peers and walk 
away with actionable tips to take back to your organization.   
 
EXPECTED ATTENDANCE: 350+ 
 
2013 AGENDA:  http://www.ana.net/conference/show/id/BIC-APR13  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Wednesday Night Opening Reception: $18,000 

¶ Wednesday Night Opening Dinner: $40,000 

¶ Wednesday Night Post-Reception: $15,000 

¶ Thursday Breakfast ς Day 1:  $23,000 

¶ Thursday Night Reception: $18,000 

¶ Friday Breakfast ς Day 2: $23,000 

¶ AM Coffee Breakς choose Thursday or Friday: $12,500 

¶ PM Coffee Break ςThursday: $12,500 

¶ WI-FI:  $15,000 

¶ Text Q&A: $15,000 

¶ Live Streaming (if available):  $15,000 

¶ Room Keys: $12,500 

¶ Mobile Charging Stations: $16,500 
 

EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: The New York Times (presenting sponsor), Jack Morton, Extreme Reach, Al Jazzera America, VEVO,Tumblr, The 
Halo Group, Smithsonian Channel, Tremor Video, KillerSpin, Simulmedia and TubeMogul. 
 

BRAND MASTERS CONFERENCE PRESENTED BY MASHABLE 
 

http://www.ana.net/conference/show/id/BIC-APR13


CONFERENCE SNAPSHOT: 
 

LOCATION: Boca Raton Resort & Club, Boca Raton, FL 
DATES: March 30-April 1, 2014 
 
DESCRIPTION:  The ANA Media Leadership Conference will bring together senior-level industry stakeholders from clients, agencies, media companies, 
ǊŜǎŜŀǊŎƘŜǊǎΣ ŀƴŘ ƳƻǊŜ  ¢ƘŜ ƳŜŘƛŀ ƛƴŘǳǎǘǊȅΩǎ ŀƴƴǳŀƭ ƪƛŎƪ-off event will provide insights and  best practices from senior marketing leaders on their holistic, 
channel neutral approaches to media.  Learn how cutting-edge marketers are using both traditional and newer media to elevate their brands in imaginative 
ways, forging tighter bonds with customers, and driving results.    
 
EXPECTED ATTENDEES: 400+ 
 
[!{¢ ¸9!wΩ{ !D9b5!Υ  http://www.ana.net/conference/show/id/MLC-FEB13  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Sunday Night Welcome Reception: $18,000 

¶ Sunday Night Dinner: $35,000  

¶ Monday Breakfast:  $23,000 

¶ Monday Night Reception: $18,000 

¶ AM Coffee Breakς choose Monday or Tuesday: $12,500 

¶ PM Coffee Break ς Monday: $12,500 

¶ Tuesday Breakfast: $23,000 

¶ WI-FI:  $15,000 

¶ Text Q&A: $15,000 

¶ Live Streaming (If Available):  $15,000 

¶ Room Keys: $12,500 

¶ Mobile Charging Stations: $16,500 
 
EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: YouTube (Presenting Sponsor), Collective, DirecTV, NuvoTV, Videology, Extreme Reach, YuMe, International 3D 
Society, Scripps Network Interactive, MailOnline, Univision, DG, Tremor Video, Simulmedia,  Rovi , Blue Fin Labs, Tube Mogul and AOL. 

 

MEDIA LEADERSHIP CONFERENCE PRESENTED BY GOOGLE 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ana.net/conference/show/id/MLC-FEB13


CONFERENCE SNAPSHOT: 
 

LOCATION: The Ritz-Carlton, Washington, DC 
DATES: April 23-24, 2014 
 
DESCRIPTION:  !b!Ωǎ !ŘǾŜǊǘƛǎƛƴƎ [ŀǿ ϧ Public Policy Conference returns in 2014 to our nation's capital, Washington, DC. Consistent with past conferences, 
attendees will hear from the important regulators that influence the legal and political climate for advertising and marketing.  Additionally, our slate of 
speakers from top law firms and leading client-side marketers will bring the latest insights on how to succeed in the modern media world. Join us to hear the 
latest from Congress and the regulatory agencies, developments on self-regulation, and updates on such issues as talent negotiations, social media, online 
ǇǊƛǾŀŎȅΧ ŀƴŘ ƳƻǊŜΦ   
 
EXPECTED ATTENDEES: 250+ 
 
[!{¢ ¸9!wΩ{ !D9b5!Υ  http://www.ana.net/conference/show/id/LAW-MAR13  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Breakfast ς Wednesday or Thursday: $18,000 

¶ Lunch ς Wednesday or Thursday: $25,000 

¶ AM Coffee Break ς Wednesday or Thursday: $12,500 

¶ PM Coffee Break ς Wednesday or Thursday: $12,500 

¶ Wi-Fi:  $15,000 

¶ Text Q&A: $15,000 
 
EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: Frankfurt Kurnit, Reed Smith, Davis & Gilbert, Extreme Reach, Venable, Proskauer Rose, Sheppard Mullins, 
Polsinelli Shugart, Kelley Drye, Hogan Lovells, Mitchel Silberberg & Knupp, Latham & Watkins, Ballard Spahr, GALA, Manhattan Advertising & Media Law and 
Evidon. 

ADVERTISING LAW & PUBLIC POLICY CONFERENCE  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ana.net/conference/show/id/LAW-MAR13


CONFERENCE SNAPSHOT: 
 
LOCATION: The Ritz-Carlton, Naples, FL 
DATES: May 4-7, 2014 
 
DESCRIPTION: The annual ANA Advertising Financial Management Conference presented by Active International is the only event of its kind. It brings 
together top marketing finance and procurement professionals from the client side with agency CFOs and other key industry stakeholders interested in 
efficiencies, cost savings, return on investment, and delivering greater value to organizations.  Attendance at the Advertising Financial Management 
Conference has been surging and the event had close at 600+ registrants in 2013. 
 
EXPECTED ATTENDANCE:  600+ 
 
2013 AGENDA: http://www.ana.net/conference/show/id/AFM-MAY13  
 
SPONSORSHIP OPTIONS:  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Sunday Opening Reception - Sunday: $18,000 

¶ Sunday Dinner - Sunday: $35,000 

¶ Breakfast ς Monday, Tuesday or Wednesday:  $23,000 

¶ Lunch ς Tuesday: $25,000 

¶ Pre-Reception ς Tuesday: $18,000 

¶ Dinner ς Tuesday: $35,000 

¶ AM Coffee Breakς choose Monday, Tuesday or Wednesday: $12,500 

¶ PM Coffee Break ςchoose Monday or Tuesday: $12,500 

¶ WI-FI:  $15,000 

¶ Text Q&A: $15,000 

¶ Live Streaming (if available):  $15,000 

¶ Room Keys: $12,500 

¶ Mobile Charging Stations: $16,500 
 
EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: Active International (Presenting Sponsor), MediaOcean, Reed Smith, Decideware, Strata Marketing, TAG 
Worldwide, Simulmedia, Deluxe, Accenture Interactive, Traffic LIVE, APR, ISD, Firm Decisions, SQAD and NetSuite. 

ADVERTISING FINANCIAL MANAGEMENT CONFERENCE PRESENTED BY 
ACTIVE INTERNATIONAL 
 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

http://www.ana.net/conference/show/id/AFM-MAY13


CONFERENCE SNAPSHOT: 
 
LOCATION: St. Regis Monarch Beach, Dana Point, CA 
DATES: July 13 ς 15, 2014 
 
DESCRIPTION: The ANA Digital & Social Media Conference is a must-attend event for anyone who is trying to navigate their brands through this ever-
changing media landscape. Digital media has become a part of consumer's daily lives and they have become accustomed to viewing content and connecting 
with people wherever and whenever they want. Social media and viral videos have especially exploded in the last few years. Despite this rapid growth, 
clients have many questions and their issues include measurement, agency selection, internal org structure, and relinquishing control to the consumer while 
trying to influence the dialogue.   
 
EXPECTED ATTENDANCE:  400+ 
 
2013 AGENDA: http://www.ana.net/conference/show/id/DSM-JUL13  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Sunday Opening Reception: $18,000 

¶ Sunday Dinner: $40,000 

¶ Monday Reception: $18,000 

¶ Breakfast ςMonday:  $23,000 

¶ Breakfast ςTuesday: $23,000 

¶ AM Coffee Breakς choose Monday or Tuesday: $15,000 

¶ PM Coffee Break ςMonday: $12,500 

¶ WI-FI:  $15,000 

¶ Text Q&A: $15,000 

¶ Live Streaming (if available):  $15,000 

¶ Room Keys: $15,000 

¶ Mobile Charging Stations: $16,500 
 

EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: Meredith (Presenting Sponsor), Tumblr, MailOnline, About.com, Accenture Interactive, McKinsey, impreMedia, 
Internet Marketing Inc., Bazaarvoice, Advertising Database, TubeMogul and RAPP. 
 

DIGITAL & SOCIAL MEDIA CONFERENCE PRESENTED BY MEREDITH 
  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ana.net/conference/show/id/DSM-JUL13


CONFERENCE SNAPSHOT: 
 
LOCATION: 583 Park Avenue, New York, NY 
DATE: September 23, 2014 

DESCRIPTION: ά²Ƙŀǘ ƎŜǘǎ ƳŜŀǎǳǊŜŘ ƛǎ ǿƘŀǘ ƎŜǘǎ ŘƻƴŜϦ ƛǎ ŀƴ ƻƭŘ ōǳǎƛƴŜǎǎ ƳŀȄƛƳ ǘƘŀǘϥǎ ŀǎ ǊŜƭŜǾŀƴǘ ǘƻŘŀȅ ŀǎ ƛǘ Ƙŀǎ ŜǾŜǊ ōŜŜƴΦ  Plain and simple, 
better measurement can help marketers make better business decisions and, as a result, add billions of dollars to the bottom lines of the 
marketing ecosystem. 

The first-ever ANA conference focused exclusively on measurement τ ǘƘŜ άaŀǎǘŜǊǎ ƻŦ aŜŀǎǳǊŜƳŜƴǘέ /ƻƴŦŜǊŜƴŎŜ τ will provide attendees 
with practical ideas to improve marketing decision making through measurement. 

The conference will explore timely measurement issues including: 

¶ Cross-platform measurement 
¶ Developing and measuring return on investments 
¶ Attribution      
¶ Predictive analytics 
¶ Targeting customers more effectively and efficiently 
¶ Taking marketing analytics in-house 
¶ And more! 

EXPECTED ATTENDANCE:  300+ 
 
CONFERENCE SPONSOR LEVEL OPTIONS:  

¶ Breakfast: $23,000 

¶ AM Coffee Break: $15,000 

¶ PM Coffee Break: $12,500 

¶ Wi-Fi: $15,000 

¶ Live Streaming (if available): $15,000 

¶ Text Q&A: $15,000 
 

MASTERS OF MEASUREMENT CONFERENCE PRESENTED BY TIME INC. 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
CONFERENCE SNAPSHOT:  
 
LOCATION: Rosen Shingle Creek, Orlando, FL 
DATES: October 15-18, 2014 (Wednesday ς Saturday Event) 
 
DESCRIPTION: Wƻƛƴ ǘƘŜ ƴŀǘƛƻƴΩǎ ŎƘƛŜŦ ƳŀǊƪŜǘƛƴƎ ƻŦŦƛŎŜǊǎ ŀƴŘ ƭŜŀŘŜǊǎ ŦǊƻƳ ǘƘŜ ŀƎŜƴŎȅ ŀƴŘ ƳŜŘƛŀ ǿƻǊƭŘǎ ŦƻǊ ƻǳǊ ƛƴŘǳǎǘǊȅΩǎ ǎƛƎƴŀǘǳǊŜ ŜǾŜƴǘΦ ¢his conference 
offers an opportunity to learn and engage with the leaders of the marketing community who have built brands, leveraged the expanding array of media, 
made marketing more accountable and improved the quality of their marketing organizations. You can learn more about the conference on our website 
https://annual.ana.net/.  
 
EXPECTED ATTENDANCE:  2000+ 
2013 AGENDA: https://annual.ana.net/annual/htmldoc/agenda   
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS (AV is not included in any of the below pricing, estimates furnished upon request):  

¶ Pre-Receptions (3) - $45,000 

¶ Post-Receptions (3) - $40,000 

¶ WI-FI in General Session or in Guest Rooms:  $31,500 

¶ WI-FI in Guest Rooms: $31,500 

¶ Text Q&A: $26,500 

¶ In-Room TV Channel:  $26,500 

¶ Live Streaming (if available):  $26,500 

¶ AM Coffee Break (3) or PM Coffee Breaks (2): $31,500 each 

¶ Mobile Charging Station Kiosk: $31,500 

¶ Shuttle Buses: $26,500 

¶ Fun Run: $26,500 

¶ Conference Bags: $26,500 

¶ Room Keys: $26,500 

¶ Question of The Day: $42,000 

¶ Golf or Tennis: $26,500 each 

¶ 2013 Sponsors included:  A+E Television Networks, Active International, AT&T AdWorks, BrightLine, Clear Channel Media + Entertainment, Google, 
Meredith, Microsoft Advertising, The New York Times, Scripps Networks Interactive, Starcom MediaVest Group and USPS.  Plus, AddThis, 
Bloomberg, Break Media, Cardlytics, Clear Channel Outdoor, Digilant, Extreme Reach, Facebook, Fox Hispanic Media Group, InvesǘƻǊΩǎ .ǳǎƛƴŜǎǎ 
Daily, IPSOS, Live Nation, MailOnline, Neustar, NuvoTV, TRA Global, Tremor Video, Tumblr, Twitter, Undertone, WebMD, Yahoo and Yext. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ANNUAL MASTERS OF MARKETING CONFERENCE  
 

https://annual.ana.net/
https://annual.ana.net/annual/htmldoc/agenda


 
CONFERENCE SNAPSHOT CONTINUED:  
 
LOCATION: Rosen Shingle Creek, Orlando, FL 
DATES: October 15-18, 2014 (Wednesday ς Saturday Event) 
 
EXHIBITOR LEVEL ς the following exhibitors have the right of first refusal to renew:  

¶ 10x10 Exhibit: $19,500   

 

 

 

 

 

 

 

 

¶ 2013 Exhibitors included:  Advertising Database, AD-ID, Animated Storyboards, RichRelevance, Cardlytics, Chango, Estrella TV, MPA, 
Exponential, TAB/OAAA, ThinkVine, The New York Times, Millennial Media, X+1, Evidon, USPS, DPAA, Hulu, BazaarVoice, Martha Stewart 
Living Omnimedia, Arbitron, Brightline, TVB, Marketshare Partners, Simulmedia, General Growth Properties, GFK MRI, RAPP, RSW, Tube 
Mogul, Adometry and ImpreMedia. 

 

 

ANNUAL MASTERS OF MARKETING CONFERENCE - Continued 
 



CONFERENCE SNAPSHOT: 
 

LOCATION: Fontainebleau, Miami Beach, FL 
DATES: November 9-11, 2014 
 
DESCRIPTION: άaŀǊƪŜǘƛƴƎ ǘƻ ŀ aǳƭǘƛŎǳƭǘǳǊŀƭ bŀǘƛƻƴέ ǿŀǎ the theme of the 2013 ANA Multicultural Marketing & Diversity Conference.  The face of America 
is changing and with it the way advertisers connect with customers is also changing. The 2014 ANA Multicultural Marketing & Diversity Conference will help 
marketers navigate this changing landscape and provide case studies and ideas on driving business growth. 
 
EXPECTED ATTENDANCE:  500+ 
 
2013 AGENDA: http://www.ana.net/conference/show/id/MCC-NOV13  
 
CONFERENCE SPONSORSHIP LEVEL OPTIONS:  

¶ Sunday Opening Reception: $20,000 

¶ Sunday Dinner: $50,000 

¶ Sunday Post-Reception: $18,000 

¶ Breakfast ς Monday or Tuesday:  $23,000 

¶ Monday Pre-Reception: $18,000 

¶ Dinner ς Monday ANA Multicultural Excellence Awards: $50,000 

¶ Monday Post Reception: $18,000 

¶ Tuesday Lunch: $40,000 

¶ AM Coffee Breakς choose Monday or Tuesday: $15,000 

¶ PM Coffee Break ςchoose Monday or Tuesday: $12,500 

¶ WI-FI:  $15,000 

¶ Text Q&A: $15,000 

¶ Room Keys: $15,000 

¶ In-Room Channel: $15,000 

¶ Mobile Charging Stations: $16,500 
 
EXHIBITOR LEVEL OPTION:  

¶ Tabletop Exhibit: $6,000   
 
2013 SPONSORS/EXHIBITORS INCLUDED: Clear Channel Media + Entertainment (Presenting Sponsor), NUVOtv, Fox Hispanic Media Group, Terra  
Networks, impreMedia, Entravision, ESPN DEPORTES, CAB, Alcance Media, Lopez Negrete, 3AF, Geoscape, NTD TV and Meredith Hispanic Ventures. 
 
 

MULTICULTURAL MARKETING & DIVERSITY CONFERENCE PRESENTED BY 
CLEAR CHANNEL MEDIA + ENTERTAINMENT 
 
 
MULTICULTURAL MARKETING & DIVERSITY CONFERENCE  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ana.net/conference/show/id/MCC-NOV13


CONFERENCE SNAPSHOT: 
 
LOCATION: Millennium Broadway Hotel, New York, NY 
DATES: December 2, 2014 
 
DESCRIPTION: Description forthcoming. 
 
EXPECTED ATTENDANCE:  300+ 
 
CONFERENCE SPONSOR LEVEL OPTIONS:  

¶ Breakfast: $23,000 

¶ AM Coffee Break: $15,000 

¶ PM Coffee Break: $12,500 

¶ Wi-Fi: $15,000 

¶ Live Streaming (if available): $12,500 

¶ Text Q&A: $15,000 
 
CONFERENCE SPONSOR LEVEL OPTIONS:  

¶ Tabletop Exhibit: $6,000 
 
 
2013 SPONSORS/EXHIBITORS INCLUDE: Starcom (Presenting Sponsor), Accordant Media, Quantcast and Millennial Media. 

REAL-TIME MARKETING CONFERENCE PRESENTED BY STARCOM 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


