2014 SPONSORSHIP OVERVIEW & OPPORTUNITIES




ABOUT THE ANA

Founded in 1910, the ANA (Association of National Advertisers) leads
marketing community by providing its members with insights,
collaboration, and advocg. ANA's membership includesre than 500
companies with 10,000 brands that collectively spend over $250 billion
marketing and advertising. The ANA strives to communicate marketing
best practices, lead industry initiatives, influence industry prastice
manage industry affairs, and advance, promote, and protect all adverti
and marketers. For more information, visitvw.ana.net follow us on
Twitter, join us orFacebookvisit ourYouTube channar find us in
Linkedin.

ABOUT SPONSORING WITH THE ANA

Sponsorship with the ANA allows companies to have expasuengage
with senior level client side markete¢our members. Conference
sponsorshipst our national industry conferencgsovide opportunitiego
have access to ANA members through exhibit spaces, coffee breaks,
dinners, breakfastgeceptions and so much more. There are 2 types of
sponsorship levelas well a® annualpartnership progams whichprovide
a comprehensive package of unique toymdints to connect with ANA
members and other conference attendees

Conference Sponsotsave the ability to choose specific sponsor assets
ANA national indstry conferences and includexclusivesponsorship of
breakfast, lunch, coffee breaks, V&, live streaming, receptions or dinnel
(where available). National industry conferences are open to members
and nonmembers and registration fees apply.

Exhibitorsachieve presence at ANA national industry conferences with
dedicated tabletop exhibit located outside the general session room.

Strategic Partner and Thought Leader Prograftows forthe ultimate
yearround partnership for a limited number of sponsordMore details on
these elite partnership offerings may be found on page 2.

2014 CONFERENCE PORTFOLIO

Brand Masters February 8-28
*TheWestin DiplomatHollywood FL

Media LeadershipMarch 30April 1
*Boca Raton Resort & Club, Boca Raton, FL

Advertising Law &Public PolicyApril 23-24
*The RitzCarlton Washington, DC

Advertising Financial ManagemenMay4-7
*The RitzCarlton, Naples, FL

Digital & Social MediaJulyl3-15
*St. Regis Monarch Beagdbana PointCA

Masters ofMeasurement Septembe3
583Park Avenue, New York, NY

AnnualMasters of Marketing Octoberl5-18
*Rosen Shingle Creek, Orlando, FL

Multicultural Marketing & Diversity November9-11
*Fontainebleau, Miami Beach, FL

RealTime Marketing December2
Millennium Broadway Hotel, New York, NY


http://www.ana.net/
http://twitter.com/ANAmarketers
http://www.facebook.com/ANA
http://www.youtube.com/user/ANAmarketers

TWO SPONSORSHIP LEVELS:

1 Conference Sponsomsill be positioned as such and promoted on the specific sponsored conference agenda page with logo prior to the confere
Sponsor logo also appears on printed onsite materials and is recognized onstage in the general session room.

1 Exhibitorsachiewe onsite presence at the selected ANA national industry conference with a dedicated tabletop exhibit located outsidertde gene
session room.

NOTE: There is a renewal deadline for incumbent sponsors approximately 60 days prior to the event. Afier, $dnisorships are available on a fir
come first served basis. ANA releases the attendee list with name, title and company onsite only.

OTHER SPONSORSHIP OPTIONS:

1 ANA Strategic Partner ProgranmANA's most exclusive sponsorship level is that of 8id#egic Partner. Strategic Partners are provided yeand
access, involvement, and networking with various ANA member touch points including national industry conferensesutiéasters of Marketing
Conference, members onlpcferences, committeeneetings, webinars,-aewsletters and more. The ANA Strategic Partner progsdimited to 12
partnersand has been sold out since its inception in 20PM14 partners include: A+E Television Networks, Active International, BrightLine, Clear
Channel Media + Entertainment, Google, Mashable, Meredith, Microsoft Advertising, Mobile Marketing Associations (Mbbh), BetiaVest Group
Time Inc., and USPS.

1 ANA Thought Leadership Prograifhe conerstone of the Thought Leadership Series program is a sole sponsored custonad@jpaihtmagazine
which is filled with actionable advice, case studies, trends and best practices supplied by our Thought Leader. OtherbEXfoowmpoints include
exhibition at the Annual Masters of Marketing, one Webinar Wednesdagvesletter contributions advertisementsn ANA magazinand passes to
ANA national industry conferenceBhe ANA Thought Leadership program is limitetparticipants. 2014 partners include Lippincott, YuMenih
Optimedia, X+1, USPS, Collective Media, Millennial Media, Scripps Networks Interactive, Simulmedia, SAS, Decideware and TVB.

1 ANA Magazine AdvertisingANA Magazine reaches 10,000+ senior level market&fSA members and is issued quarteriyddA Full Page/4&d in
ANA magazine to any sponsorship package listed throughout the&fortunities in this packefor $3,500 net opurchase an ad page separately
from a sponsorshifor $4,500net.



SPONSORSHIP INVENT@BENEFSOVERVIEW
Availableat b! Qa Yy A Yy S V lonfekeBcgs (dhechk opriRedzicd dhBpshbts beginning on page 4 for specific availability):

CONFERENCE SPONSORSHIP LEVEL:

il

BREAKFASThe breakfast includes a¢Z3 minute welcome on stage in the general session room or up to a 15 min content session inside the breakfast roo
complimentary registrations, ongiece of collateral into the conference booklet, logo on website and on supporting onsite materials as a Conference Spon:
Sponsor may also choose to have additional signage or distribute additional materials/collateral around the designatasdthreakf

AM COFFEE BREAKe AM coffee break includes 3 complimentary registrations, one piece of collateral in the conference booklet, abitiptedisaterials,
collateral or promotion items on the coffee stations during the designated break and logo attribution asesefioafSponsor. There will be &2® minute hard
stop in the agenda for the AM Coffee break. The AM coffee break sponsor will also have the ability to show up to a $i02kdesx#| within the General Sessior
room to indicate the start of the AM bréa

PM COFFEE BREAHKe PM coffee break includes 3 complimentary registrations, one piece of collateral in the conference booklet, abititputedisaterials,
collateral or promotion items on the coffee stations during the designated break agoddtiribution as a Conference Sponsor.  This break is available all
afternoon but there is not a hard stop in the agenda.

LUNCHIncludes a 120 minute speaking opportunity in the lunch room, 3 complimentary registrations, one piece of collatdmlconference booklet, ability to
distribute materials, collateral or promotion items at the luncheon and logo attribution as a Conference Sponsor.

PRERECEPTIONtdudes adK 2 dzNJ 2 LISy o6 NJ F YR LI} daSR | 2NA RQ®% ® dspNBsigiageamnddigtiblti madérialg/gift beg
if desired, and one piece of collateral (8 %2 x 11 sheet) in the conference booklet sponsor section The sponsor may pioeade ¢ntertainment or decoration.

DINNERIncludes up to a 10 minatspeaking opportunity in the dinner roord, complimentary registrations, ability to distribute materials/gift bags at each tab
2yS Lt GFoftS gAGK ! b! Qa | acdiawvith wud ExeclitiZe tefaniii@ piccSof colfaterdirCiite Saverénde bbddkleR Thé dinnear
sponsor may welcome the attendees from a podium; provide additional entertainment such as a musician, comedian or bantthéosvat@f the dinner to

ensure that there is plenty of time for conversation and networking

POSTRECEPTIONNcludes d hr. standard full bar cocktail reception, 3 full complimentary passes, ability to display signage and distribute rgétdreds if
desired, and one piece of collateral in the conference boaktet logo attributionon the agenda and onsite at the receptioithe sponsor may choose to provide
entertainment or decoration.



WIFI:The WiFi package includes sponsorship of theRMservices within the general session room throughoetdbnference3 complimentary registrations, one
piece of collateral in the conference booklet,"Wicards with sponsor logo and oginformation available to each attendee at the registration desk and logo
recognition onstage as a Conference Sponsor.

LIVE STRBANG:Sponsorship of théve streaming includes logo placed predominantly in the video screen and along with the other Conference Sponsors
the right hand side of the player, logo also as listed on the onsite agenda page, plus sponsor attributiothehdee Stream Registration section of the agenda
ale a[ABS {NBIYAY3 hLIGA2Y {LIRyaz2NBR o6& - .- -&T [232 f{stagedshe livie stredming 2 y 1
sponsor along with logo on screen in generassen; 3 complimentary registrationgnd piece of collateral sheet to be included in the conference booklet

TEXT Q&AThis unique sponsorship allows attendees to text in questions for the Q&A paittithie endof each presentation. Sponsorship of thext Q&A
AyOfdzRSa 232 2y (GKS GSEG va! &ftARS AyOfdzRAy3 (KS Idé thd Idgd attribiitidn. The Bidelwill n
appear in the general session room when polling takes place at the end oéession. Also includes 3 complimentary registratidigting as a conference
sponsor on materials and logo posted on the website agenda, one page of collateral included in the conference booklet.

IN-ROOM TV CHANNEEXxclusive sponsorship of onermom TV channel in the hotel guest rooms for the duration of the conference; Company logos on
promotional/on-site materials and on Webpage as a Conference Sponsor; One room drop is INCLUDED in the spahsoistippdes a onéime standard room
drop to promote the irRoom channel in each guest room; 3 complimentary registration

ROOM KEYSponsorship of the room keys includ&somplimentary registrations, one 8 %2 x 11 sheet included in the sponsor section of the conference bo
branded room keysvith folders handed out to each attendee at check in. Key eadifoldercosts not included and are responsibility of the sponsor. ANA can
provide these costs to the sponsor.

MOBILE CHARGING STATIOMNSRides three standing charging stations with full brand wrap and media capabilities (artwork and media to be suppked by |
sponsor). The ANA will handle the logistics of the wrapping, etc. Shipping is also included. Sponsor will receive thireentampegistrations, one piece of
collateral in the conference booklet, recognition on the conference website, and logo recognition onstage. Artwork andeadliies to be provided.



EXHIBITOR SPONSORSHIP LEVEL:

T 9EKAOAG2NE gAff NBOSAGS 2yS cQ &1 A NI S R1conplinterfaiyzegistratdrqaddit®rial pasdes may ReSurchaséd
the ANA member rate). Exhibitors may distribute materials, collateral or other promotional items from their tabletop.diggHitional signage or displays may
be used in lieu of the tdbtop, but the display should not exceed approximate 6x8 foot print. A/V is not inclydedrnet or equipment may be rented directly
through the facility if needed.

*Please note the Annual Masters of Marketing has additional opportunities and somgnefabove may vary for this event.

Note: BasicA/V including screen/projector/miglodium isincluded in any sponsorship packages above. In addition, any additional activation such as talent, music, decoraigretighti
NOT included. dilitional AVand activation fees are the responsibility of the sponsor.

Attendee ListsANA will provide the attendee lighsite onlyincluding name, title and company. No contact information will be provided, or a list furnished prior to the event.



BRAND MASTERS CONFERPREGENTED BY MASHABLE

CONFERENCE SNAPSHOT:

LOCATIONEhe Westin DiplomatHollywood, FL
DATESFebruary26-28, 2014

DESCRIPTIOMhe ANA Brand Masters Conferendg# bring together leading CMOs anthrketing thought leaders to share inspirational approaches to
brand building that drive sales, profitability, and return on investment. Top marketers and industry experts will revé@hoavigate through customer
insights, data analytics and tecHogy to engage customers and grow their business. You will have the opportunity to network with your peers and walk
away with actionable tips to take back to your organization.

EXPECTED ATTENDAISEE:

2013 AGENDAhttp://www.ana.net/conference/show/id/BICAPR13

CONFERENCE SPONSORSHIP LEVEL OPTIONS:
WednesdayNight Opening Reception: $18,000
WednesdayNight Opening Dinner: $40,000
Wednesday Night Pofteception: $15,000
Thursdy Breakfastg Day 1: 23,000

Thursday Night Reception: $18,000
FridayBreakfast; Day 2: 3,000

AM Coffee BreakchooseThurglayor Friday $12,500
PM Coffee Break Thursday $12,90

WI-FI: $15,000

Text Q&A: $15,000

LiveStreaming (if available): $15,000

Room Keys: #1500

Mobile Charging Stations: $16,500
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EXHIBITOR LEVEL OPTION:
1 Tabletop Exhibit: $6,000

2013 SPONSORS/EXHIBITORS INCLUDEDNew York Times (presenting sponségk Morton, Extreme Reach, Ardara America, VEVO,Tumblr, The
Halo Goup, Smithsonian Channel, Tremor Video, KillerSpin, Simulmedia and TubeMogul.


http://www.ana.net/conference/show/id/BIC-APR13

MEDIA LEADERSHIP CONFEREREEENTED BY GOOGLE

CONFERENCE SNAPSHOT:

LOCATIONBoca Raton Resort & Club, Boca Ratéh
DATESMarch 30April 1, 2014

DESCRIPTIONhe ANA Media Leadership Conference will bring togethriorlevel industry stakeholders from clients, agencies, media companies,
NBaSFNOKSNEZ YR Y2NB -OfikegentWilSpRokide indightR alzd baNtlradiced: frgny siaiol maykatidy]leaders on their holistic,
channel neutral approdees to media. Learn how cuttireglge marketers are using both traditional and newer media to elevate their brands in imaginative
ways, forging tighter bonds with customers, and driving results.

EXPECTED ATTENDB&S:

[P {¢ , 9! wchitp:/MiBvabamét/¥onference/show/id/MLCFEB13

CONFERENCE SPONSORSHIP LEVEL OPTIONS:
Sunday NightWelcomeReception: $18,000
Sunday Night Dinner: $35,000

Monday Breakfast: 23,000

Monday Nght Reception: $18,000

AM Coffee Breakchoose Mondayr Tuesday: $12,500
PM Coffee Break Monday. $12,500

Tuesday Breakfast28,000

WI-FI: $15,000

Text Q&A: $15,000

LiveStreaming(If Available) $15,000

Room Keys: $1500

Mobile Charging Stations16,500
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EXHIBITOR LEVEL OPTION:
1 Tabletop Exhibit: $6,000

2013 SPONSORS/EXHIBITORS INCLUDEHDubgPresenting Sponsor), Collecti@recTV, NuvoTW,ideology Extreme Reach, YuMe, International 3D
Society, Scripps Network Interactive, MailOnjibmivision, DG, Tremor Video, Simulmedayvi, Blue Fin Labs, Tube Mogul and AOL.


http://www.ana.net/conference/show/id/MLC-FEB13

ADVERTISING LAW & PUBLIC POLICY CONFERENCE

CONFERENCE SNAPSHOT:

LOCATIONEhe RitzCarlton, Washington, DC
DATESApril 23-24, 2014

DESCRIPTION:b ! Qa ! R @S Riiblic®dligy Tonfelente returns in 2014 to our nation's capital, Washington, DC. Consistent with past confe
attendees will hear from the important regulators that influence the legal and political climate for advertising and nearkédiditionaly, our slate of
speakers from top law firms and leading cliside marketers will bring the latest insights on how to succeed in the modern media world. Join us to ht
latest from Congress and the regulatory agencies, developments eregelfaition,and updates on such issues as talent negotiations, social media, onli
LINR @I 08X YR Y2NB®

EXPECTED ATTENDE®ES: 2

[P {¢ ., 9! whitp:/wivabamét/Yonference/show/id/LAWMAR13

CONFERENCE SPONSORSHIP LEVEL OPTIONS:
Breakfasi; Wednesdayr Thursday$13,000
Lunchg Wednesdayor Thursday$25,000

AM Coffee Break Wednesdayr Thursday$12,500
PM Coffee Break Wednesdayr Thursday$12,500
Wi-Fi $15,000

Text Q&A$15,000

=A =4 =4 =8 =8 =9

EXHIBITOR LEVEL OPTION:
i Tabletop Exhibit: $600

2013 SPONSORS/EXHIBITORS INCLUB&ikfurt Kurnit, Reed Smith, Davis & Gilbert, Extreme Reach, Venable, ProskauShBgsatd Mullins
Polsinelli Shugarkelley Drye, Hogan Lovells, Mitchel Silleegb& Knupp, Latham & Watkins, Ballard Sp&#lLAManhattan Advertising & Media Law an
Evidon.


http://www.ana.net/conference/show/id/LAW-MAR13

ADVERTISING FINANCIAL MANAGEMENFERENERESENTED BY
ACTIVE INTERNATIONAL

CONFERENCE SNAPSHOT:

LOCATIONEhe RitzCarlton, Naples, FL
DATES: May-4, 2014

DESCRIPTIOMhe annual ANA Advertising Financial Management Confeasented by Active Internation& the only event of its kind. It brings
together top marketing finance and procurement professionals from the client side with agency CFOs and other key inkektigsta interested in
efficiencies, cost savings, teh on investment, and delivering greater value to organizations. Attendance at the Advertising Financial Management
Conference has been surging and the evertt blase ab00+ registrants in 203.

EXPECTED ATTENDANSDE#*

2013AGENDANttp://www.ana.net/conference/show/id/AFMMAY 13

SPONSORSHIP OPTIONS:

CONFERENCE SPONSORSHIP LEVEL OPTIONS:
SundayOpening ReceptionSunday: $18,000 F
SundayDinner- Sunday: $5,000 mediooceon
Breakfast; Monday, Tuesday or Wednesday2%000 SHAPING IT FOR
Lunchc Tuesday: $25,000 e
Pre-Receptiong Tuesday: $18,000

Dinnerg Tuesday: $35,000

AM Coffee Breakchoose Monday, Tuesday or Wednesday: $12,500
PM Coffee Breakchoose Monday or Tuesday: £%00

WI-FI: $15,000

Text Q&A: $%,000

LiveStreaming (if available): $15,000

Room Keys: $12,500

Mobile Charging Stations: $16,500

= =4 =4 -8 -8 _8_8_48_4a_4_-°_-4_-2

EXHIBITOR LEVEL OPTION:
1 Tabletop Exhibit: $6,000

2013 SPONSORS/EXHIBITORS INCLWA2EZE International (Presenting Sponsor), MediaOcean, Reed Sretlieware, Strata Marketing, TAG
Worldwide,Simulmedia, Deluxe, Accenture Interactive, Traffic LIVE,IB8BRE-irm Decisions, SQAD and NetSuite.


http://www.ana.net/conference/show/id/AFM-MAY13

DIGITAL & SOCIAL MEDIANEEREN(ERESENTED BY MEREDITH

CONFERENCE SNAPSHOT:

LOCATIONSt. Regis Monarch Beacbana PointCA
DATES: July 1315, 2014

DESCRIPTIOMhe ANA Digital & Social Media Confereisgemustattend event for anyone who is trying to navigate their brands through this-ever
changing media landscape. Digital media has become a part of consumer's daily lives and they have become accustomedctintéstvand connecting
with people whereer and whenever they want. Social media and viral videos have especially exploded in the last few years. Despitegifus/ttapid
clients have many questions and their issues include measurement, agency selection, internal org structure, and redicguishl to the consumer while
trying to influence the dialogue.

EXPECTED ATTENDANDE+

2013 AGENDARttp://www.ana.net/conference/show/id/DSMIUL 13 MAKE. MOVE. MANAGE. MONETIZE

I
| 0C; A

CONFERENCE SPONSORSHIP LEVEL OPTIONS: .
Sunday Opening Reception: $18,000 B ECOSYSTEM ECOSYSTE
Sunday Dinner: $40,000 = 7 ..

Monday Reception: $18,000 e l
BreakfasttMonday. $23,000 - s ; 1 3, carmonm—— |
Breakfastg Tuesday$23000

AM Coffee Breleg choose Monday or Tuesday: $16(0
PM Coffee BreagMonday: $2,500

WI-FI: $15,000

Text Q&A: $15,000

LiveStreaming (if available): $15,000

Room Keys: %000

Mobile Charging Stations: $16,500 \ AN

= =4 =48 -4 -4 _a_48_4a_4_-2°_-2._-2
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EXHIBITOR LEVEL OPTION:
1 Tabletop Exhibit: $6,000

2013 SPONSORS/EXHIBITORS INCLW\DEEBdith (Presenting Sponsoifjumblr, MailOnline, About.com, éenture Interactive, McKinsey, impredia,
Internet Marketing Inc., Bazaaoice, Advertising Database, TubeMogul and RAPP.


http://www.ana.net/conference/show/id/DSM-JUL13

MASTERS OF MEASUREMENNFERENCRESENTED BY TIME.
CONFERENCE SNAPSHOT:

LOCATIONE83 Park Avenue, New York, NY
DATESeptember23, 2014

DESCRIPTION:2 K G 3SG& YSI&adzZNBR Aa ¢KIG 3ISGa R2ySh Aa |y PharRandsindldy Saa
better measurement can help marketers make better business decisions and, as a result, add billions of dollars to thinesttdrthe
marketing ecosystem.

The firstever ANA conference focused exclusively on measuremeiitK S dal A0 SNBA 2 F a St aillpidSidesyendées / :
with practical ideas to improve marketing decision making through measurement.

The conferene will explore timely measurement issues including:

Crossplatform measurement

Developing and measuring return on investments
Attribution

Predictive analytics

Targeting customers more effectively and efficiently
Taking marketing analytics-house

Andmore!

=A =4 =4 -4 A8 -8 -

EXPECTED ATTENDANSDE:+

CONFERENCE SPONSOR LEVEL OPTIONS:
Breakfast: $23,000

AM Coffee Break:1%,000

PM Coffee Break: $12,500

Wi-Fi: $5,000

Live Streaming (if available): $16@®
Text Q&A: $1500

=A =4 -4 -4 8 9



ANNUAL MASTERS OF MARKETING-ERENCE
CONFERENCE SNAPSHOT:

LOCATION: Rosen Shingle Creek, Orlando, FL
DATES: October 188, 2014(Wednesdayg Saturday Event)

DESCRIPTIOW2 Ay GKS Yyl GA2yQa OKAST YINJSGAYy3I 2FFAOSNE | yR f S| R bdahferander
offers an opportunity to learn and engage with the leaders of the mamgetommunity who have built brands, leveraged the expanding array of media
made marketing more accountable and improved the quality of their marketing organizations. You can learn more about thaa®nfeour website
https://annual.ana.net/

EXPECTED ATTENDANZDBO+
2013 AGENDttps://annual.ana.net/annual/htmldoc/agenda

CONFERENCE SPONSORSHIP LEVEL QRYTI®N& included in any of thelbe pricing, estimatefurnished upon request

=8 =8 =8 =8 =8 =8 -8 o8 oh oo oo

Pre-Receptions (3)$45,000

PostReceptions (3)$40,000

WI-FI in General Session or in Guest Roon34;580

WI-FI in Guest Rooms: $31,500

Text Q&A: $2600

In-Room TV Channel: 300

Live Streaming (dvailable): $26 &0

AM Coffee Break (3) or PM Coffee Breaks (2);36® each
Mobile Charging Station Kiosk: $3006

Shuttle Buses: $2600

Fun Run: $26(®

Conference Bags: $500

Room Keys: $2800

Question of The Day: 8400

Golf or Tennis: $500 each

2013 Sponsors includedA+E Television Networks, Active International, AT&T AdWorks, BrightLine, Clear Channel Media + Entertainment,
Meredith, Microsoft Advertising, The New York Times, Scripps Networks Interactive, Starcom MediaMest@rUSPS. Plus, AddThis,
Bloomberg, Break Media, Cardlytics, Clear Channel Outdoor, Digilant, Extreme Reach, Facebook, Fox Hispanic Mediaiﬁs&)mﬂmrﬁ/es. dza
Daily, IPSOS, Live Nation, MailOnline, Neustar, NuvoTV, TRA Global, Tremor VideoTWiitaly Undertone, WebMD, Yahoo and Yext.



https://annual.ana.net/
https://annual.ana.net/annual/htmldoc/agenda

ANNUAL MASTERS OF MARKETING-ERBENGE ontinued
CONFERENCE SNAPSEONTINUED

LOCATIONRosen Shingle Cree®rlando, FL
DATES: October 188, 2014 (Wednesdayg Saturday Event)

EXHIBITOR LEMELhe following exhibitors have the right of first refusal to renew:
T 10x10 Exhibit; $3,500

1 2013 Exhibitors includedAdvertising Database, AID, Animated Storyboards, RichRelevance, Cardlytics, Chango, Estrella TV, MPA,
Exponential, TAB/OAAA, ThinkVine, The New York Times, Millennial Media, X+1, Evidon, USPS, DPAA, Hulu, BazaarVa&eo@ariMartha St

Living Omnimedia, Aitoon, Brightline, TVB, Marketshare Partners, Simulmedia, General Growth Properties, GFK MRI, RAPP, RSW, Tube
Mogul, Adometry and ImpreMedia.




MULTICULTURAL MARKETING & DIVERSITY CONHEREDENETED BY

CLEAR CHANNEL MEBENTERTAINMENT
CONFERENCE SNAPSHOT:

LOCATION=ontainebleau, Miami Beach, FL
DATES: November®1, 2014

DESCRIPTION:a I Nyl (2 | a dzf (i A hatieihenfthef 202ANAIMuUBiofltural #Mbrieting & Diversity Conference. The face of Ameri
is changing and with it the way advertisers nent with customers is also changing. The228NA Multicultural Marketing & Diversity Conference will hel
marketers navigate this changing landscape and provide case studies and ideas on driving business growth.

EXPECTED ATTENDANSCE:+

2013AGENDANttp://www.ana.net/conference/show/id/MCENOV13

CONFERENCE SPONSORSHIP LEVEL OPTIONS:
SundayOpening Reception:29,000
SundayDinner: $50,000

Sunday PosReception: $18,000

Breakfast; Monday or Tuesday: 28,000
MondayPre-Reception: $18,000

Dinner¢ Monday ANA Multicultural Excellence Awards: $50,000 N il..L !.n_!!
MondayPost Reception: $18,000 ' : ‘
Tuesdaytunch: €0,000

AM Coffee Brelg choose Monday or Tuesday: $16(0
PM Coffee Breakchoose Monday ordesday: $2,500
WI-FI: $15,000

Text Q&A: $15,000

Room Keys: $1800

In-Room Channel: $15,000

Mobile Charging Stations: $16,500
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EXHIBITOR LEVEL OPTION:
1 Tabletop Exhibit: $6,000

2013 SPONSORS/EXHIBITORS INCLUIEAD Channel Media + EntertainméRtesenting SponsofUVOty Fox Hspanic Media GroupTerra
Networks, mpreMedia,EntravisionESPN DEPORTES, @fBnce Medial.opez Negrete, 3AF, Geoscape, NTD TV and Meredith Hispanic Ventures.


http://www.ana.net/conference/show/id/MCC-NOV13

REALTIME MARKETING CONFERBNRESENTED BY STARCOM
CONFERENCE SNAPSHOT:

LOCATIONVIllennium Broadway Hotel, New York, NY
DATESDecember2, 2014

DESCRIPTIOMNescription forthcoming.
EXPECTED ATTENDANSDE+

CONFERENE SPONSOR LEVEL OPTIONS:
Breakfast $23,000

AM ffee Break $15,000

PM Coffee Break$12,500

Wi-Ft $15,00

LiveSreaming(if available): $12,500
TextQ&A: $15,00
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CONFERENCE SPONSOR LEVEL OPTIONS:
1 TabletopExhibit: $6,000

2013 SPONSORS/EXHIBITORS INCL&t&YEom(Presenting Sponso\ccordant MediaQuantcast andvillennial Media



