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With the help of its marketer members, the ANA has been measuring 

agency compensation trends for nearly 50 years. The latest research 

found that use of labor-based fees and performance incentives have 

decreased as marketers look to simplify their agency compensation 

practices. 
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http://www.ana.net/content/show/id/mkc-marketersedge-intro
http://ionlanding.demandmetric.com/agency-comp-solutions-set
https://twitter.com/anamarketers
https://www.facebook.com/ANAmarketers/
http://www.ana.net

