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1 Getting to 
the Inbox



Deliverability
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Delivery vs



Delivery

Whether or not a recipient accepts your message.
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Deliverability

Where your message ends up once it is 
accepted: inbox, spam or another folder.
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Who is ultimately responsible 
for email inbox placement?
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DO NOT
buy an email list
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SPAM TRAPS

@EmailonAcid
@EmailBoutique



Engagement



Email design and content 
can have an effect on 

inbox placement.
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All Image Design?

Try to avoid it when possible.



Minimum Text

500+ characters.



Text Alternative?



BITLY is for inbox placement.
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2 From Name, 
Subject Line +
Preheader Text



Opportunities to 
encourage a 
subscriber to 

open your email.

3



Use a trustworthy and 
recognizable ”From Name”.
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47%

Subject Line

of email recipients open an 
email based on subject line
alone.
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Subject line length, does it matter?
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Preheaders are an easy win.
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MISSED OPPORTUNITIES
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The primary purpose of a preheader is to give 
a glimpse of what to expect

inside the message.

Once the email has been opened, the 
preheader has lost its purpose.
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Preheader Text: Form Field in Email settings

Source: Iterable



Preheader Text: Code Example

<div style="display: none; max-height: 0px; overflow: 
hidden;">Preheader text goes here with space 
behind&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nb
sp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&
nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbs
p;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&
nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbs
p;&nbsp;&nbsp;&nbsp;&nbsp;</div>



Personalization, 
increases opens by

Personalized Message

29.3%
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Have fun with it.



Gmail Promotions

Annotate email in the 
Promotions Tab.



3 Content
Methodologies



Wireframing Hero section
• with background color, pattern or picture
• Headline
• Teaser or intro copy
• CTA button 

Body section
• imagery
• copy
• Text link or CTA button

Main CTA
• CTA button 

Super Footer or secondary CTAs
• Icons with links 

Social Proof
• Instagram feed
• Social media icons
• Legal & company details



Put the most important 
message first.
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8 seconds to engage 
a subscriber.

8 seconds to engage 
a subscriber.



Types of Hero Sections

Background pattern Background picture
Image with 
background color

Image with optional 
background color

Swapping hero image. Includes a 
hero for desktop and a separate 
hero image for mobile



Hero Background Pattern



Background hero image



Hero images with Background color



Swapping hero images



Tell a story and take the 
subscriber on a journey.
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Body Section

Lifestyle Product grid Sales grid New products



Body section



Body section



Body section



Body section



4 Think
Accessibility



It might not be the 
sexiest topic to 

discuss…



…but it’s the most 
important.



Did you know…

Roughly 15% of the world’s population has 
some form of disability. That’s over 1 billion 
people.

330 Million people are estimated to be 
visually impaired worldwide.
(Over 5% of the worlds population.)

325 Million people live in the United States.
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Disabilities come in 
all shapes and sizes.



Low-Acuity



Ghosting



Cataracts



Courtesy of Victor Widell

Dyslexia



Color Blindness



5 Design for 
Accessibility



Text Alternative



Always Include ALT ATTR

<img src="clear.gif" 

width="200" height="5" 

alt="">

@EmailonAcid



Contrast Ratio

@johnethies

Normal Text
4.5:1 Contrast Ratio

Large Text
3:1 Contrast Ratio

(24px+ or 18px bolded)



Contrast Examples
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Clearly differentiate LINKS
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Avoid Center Alignment
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6 Design for 
Dark Mode



Room for improvment

Background Colors Dark logos Icons Coded Buttons



Enable Dark mode

<meta name="color-scheme" content="light dark">

<meta name="supported-color-schemes" content="light dark">

<style type="text/css">

:root {

color-scheme: light dark;

supported-color-schemes: light dark;

}

</style>
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Background color fix

@media (prefers-color-scheme: dark ) {

/* Shows Dark Mode-Only Content, Like Images */

.yellowmode {

background-color: #FFF600 !important;

}

/* Custom Dark Mode Background Color */}

[data-ogsc] .yellowmode {

background-color: #FFF600 !important;

}

<table class="yellowmode" background-color:#FFFF00; background-

image: linear-gradient(#FFFF00,#FFFF00);"> … </table>
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Reversed Image fix in the CSS

@media (prefers-color-scheme: 

dark ) {

.dark-img {

display: block !important;

width: auto !important;

overflow: visible !important;

float: none !important;

max-height: inherit !important;

max-width: inherit !important;

line-height: auto !important;

margin-top: 0px !important;

visibility: inherit !important;}

.light-img {

display: none;

display: none !important;}

a {color: #ffffff !important;}
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[data-ogsc] .dark-img {

display: block !important;

width: auto !important;

overflow: visible !important;

float: none !important;

max-height: inherit !important;

max-width: inherit !important;

line-height: auto !important;

margin-top: 0px !important;

visibility: inherit !important;}

[data-ogsc] .light-img {

display: none;

display: none !important;}

[data-ogsc] a {

color: #ffffff !important;}



Image swap in the body HTML

<img src="https://dark-on-white.png" class="light-img dark">

<!-- The following Dark Mode logo image is hidden with MSO conditional code and inline 

CSS, but will be revealed once Dark Mode is triggered -->

<!--[if !mso]><! -->

<div class="dark-img" style="display:none; overflow:hidden; float:left; width:0px; max-

height:0px; max-width:0px; line-height:0px; visibility:hidden;" align="center"><img 

src="https://white-on-dark.png"/></div>

<!--<![endif]-->
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Icon fix

@EmailonAcid
@EmailBoutique

C: Swapping dark and light icons

• Lifestyle

A: Applying a background color that 
matched the background color of 
the image.

B: Optimizing icons with a transparent 
background and a color which will 
look good on light and dark 
background.



Button color fix

styles="background-color:#f09124; background-image: linear-gradient 

(#f09124,#f09124);"
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WRAP UP.
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