





MULTICULTURAL MARKETING & DIVERSITY CONFERENCE

CONFERENCE SNAPSHOT:

LOCATION: Fontainebleau, Miami Beach, FL
DATES: November 9-11, 2014

DESCRIPTION: “Marketing to a Multicultural Nation” was the theme of the 2013 ANA Multicultural Marketing & Diversity Conference. The face of America
is changing and with it the way advertisers connect with customers is also changing. The 2014 ANA Multicultural Marketing & Diversity Conference will help
marketers navigate this changing landscape and provide case studies and ideas on driving business growth.

EXPECTED ATTENDANCE: 500+

2013 AGENDA: http://www.ana.net/conference/show/id/MCC-NOV13

CONFERENCE SPONSORSHIP LEVEL OPTIONS:

Sunday Opening Reception: $20,000

Sunday Dinner: $50,000

Sunday Post-Reception: $18,000

Breakfast — Monday or Tuesday: $23,000

Monday Pre-Reception: $18,000

Dinner — Monday ANA Multicultural Excellence Awards: $50,000
Monday Post Reception: $18,000

Tuesday Lunch: $40,000

AM Coffee Break— choose Monday or Tuesday: $12,500
PM Coffee Break —choose Monday or Tuesday: $12,500
WI-FI: $15,000

Text Q&A: $15,000

Room Keys: $12,500

In-Room Channel: $15,000

EXHIBITOR LEVEL OPTION:

Tabletop Exhibit: $6,000
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2013 SPONSORS/EXHIBITORS INCLUDED: Clear Channel Media + Entertainment (Presenting Sponsor), NUVOtv, Fox Hispanic Media Group, Terra
Networks, impreMedia, Entravision, ESPN DEPORTES, CAB, Alcance Media, Lopez Negrete, 3AF, Geoscape, NTD TV and Meredith Hispanic Ventures.









