MARKETING

Is your organization
ready to leverage
the rise in voice-based
marketing?

Voice marketing is an
emerging practice that
harnesses the capabilities
of AI-powered, natural
language processing
technology embedded
within smart speakers and
smartphones.

The practice of voice
marketing
encompasses voice
search, voice-enabled
product innovation,
and virtual assistants
like Siri or Alexa.

Voice marketing
provides a new
channel for
brands to interact
with consumers.

According to OC&C
Strategy Consultants, by
2022, voice-enabled
devices are projected to
process $40 billion in
purchases and have a
presence in 55% of all
U.S. households.

As this
technology
grows in
popularity,
consumer
behavior and
expectations
are changing.

Marketers who understand
the ways voice-enabled
technology is disrupting
search habits, consumer
expectations, and
communication channels
can have a tremendous
competitive advantage.

RECOMMENDED

Are you considering adding
voice-based marketing to
your marketing efforts?

Dig in to the ANA’s full report on this
rapidly growing area to review expert
perspectives and case studies on the
future of voice marketing.
In the meantime, here are 3 steps to
get you started today:

Determine your brand’s voice persona.
Make sure it fits in with or even amplifies your
brand tone and personality found in other
channels.

Let customer questions lead the way.
Get input from sales and customer service
about the types of questions customers ask
that don’t just suggest interest, but signal
intent. Questions that begin with “who”, “what”,
“where”, “why”, “when”, and “how” are strongly
associated with voice search queries.

Integrate across channels.
Voice cannot stand alone. Promote your
brand’s new Alexa skill or Google action
through paid, earned, and owned channels to
encourage consumer engagement. Ensure the
customer experience is cohesive from one
channel to another and that the touchpoints
work in concert to propel the consumer forward
along the path to purchase.

INNOVATE. ACCELERATE. GROW.
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To learn more about how marketers
are leveraging voice marketing,
check out the full research report.

for more information:
Visit ana.net, follow us on Twitter at @ANAMarketers,
or join us on Facebook at facebook.com/ANA

