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What is
Creativity?




What is
Creativity?




What is
Creativity?

a process involving
the generation of
new ideas or
concepts, or new
associations
between'existing
ideas or concepts



What is
Creativity?

“Creativity comes from
a conflict of ideas.”
— Donatella Versace

“Creativity is a drug |
cannot live without.”
— Cecil B. DeMille

“Think left and think
right, and think low and
think high. Oh, the
things you can think up
if only you try!”

— Dr. Seuss



What is
Creativity?

“Creativity is
intelligence having fun.”
— Albert Einstein

“Creativity is inventing,
experimenting, growing,
taking risks, breaking
rules, making mistakes,
and having fun.”

— Mary Lou Cook

“Life is trying things to
see if they work.”
— Ray Bradbury
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“In a performance-driven
marketing environment,
creativity iIs still the oxygen to

growth.”

— Ann Mukherjee, Chairman and
CEO, North America

e,



“We’re going to see a lot of major
changes over the course of the next
years, but at the foundation is still
creativity. Creativity is what drives
businesses, what drives brands.”

— Marc Pritchard, Chief Brand Officer
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CREATIVITY,
ANALYTICS,
AND PURPOSE

importance
in driving growth

 delivering at least 2

times the growth of
their peers

 exceling in all three

allows outperformance
of peers

« 78% of CEOs said they

are counting on CMOs
and marketing leaders
to drive growth



Growing
Companies:

30%

More likely to say
Creativity is
Business Critical
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“Creativity is one of the most potent
competitive advantages that we have to help
our clients grow and stay relevant.

For us to make the biggest impact, we need to
continue to be obsessed with our creative

output across all our offerings.”
— David Drogba, Accenture Interactive
Creative Chairman & CEO

j )“ . S

Accenture
Interactive
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