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"Great marketing isn't great unless it is validated by
superb results, well developed brands and enduring
business growth.
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Trillions

$17.0

$16.3

$15.5

$14.8

$14.0

U.S. Total Business Sales

$16.1
$15.6 +2.7% $15.6
$15.0 +4.2% -2.4%
na $14.5
-7.3%
2012 2013 2014 2015 2016



Fortune 500 Revenue Performance

FORTUNE

259 companies declined - 52%

Of declining companies,
average decline equaled 9%



Billions

Total Media Ad Spending

$230

$230

$220 :4.6%
$210 $§203 5213- +4.5%

$19 6 +4.0%
$190 +3.5%
2%
$190 $§184 e +3
+3.3%

$170
$150

2014 2015 2016 2017 2018 2019 2020
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Billions

Media Growth led by Digital

$118
$94 3105 ,445%
$83 +12.5%
S72 +13.0%
$60 +15.9%
S50 +19.7%
+20.5%
+16.0%

2014 2015 2016 2017 2018 2019 2020



The Supply Chain Issue

Only 25% of the

marKketer s digital
dollar reaches the
consumer
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Fraud

Ad blocking
Viewability
Brand Safety

Transparency
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NEEDS TO DO
BETTER
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IT IS TIME
FOR
MARKETERS
TO LEAD
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Brand &
Creative

Excellence

(ANA Core) _
The Future Marketing

of Advertising, Organization
Marketing, and Management
Growth

Advocacy and Measurement,
Self-Regulation Data/Analytics, and

DRIVING Accountability
Brand Safet GROWTH Brand

and Ad Fraud Purpose

Gender

Transparency E?X?E;Y

Streamlining |[Inclusiveness,
the Digital |Diversity, and
Media Supply | Multicultural
Chain Marketing
(AIMM)



Brand and Creative Excellence
Talent
Marketing Organization Management
Measurement, Data / Analytics and Accountability
Brand Purpose
Gender Equality
Inclusiveness, Diversity and Multicultural Marketing
Streamlining the Digital Media Supply Chain
Transparency
Brand Safety and Ad Fraud

Advocacy and Self-Regulation




Intelligence

Investigations - Compliance Solutions - Cyber Defense

An Independent Study of
Media Transparency In the
U.S. Advertising Industry
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SEEING THROUGH THE
FINANCIAL FOG

An In-Market Analysis of Programmatic Media at the Transaction Level
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The Association of National Advertisers

June 7, 2016
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MEASUREMENT,
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BRAND PURPOSE
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FOR PURPOSEFUL
BRANDS
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GENDER EQUALITY



ANA
ALLIANCE FOR

FAMILY.

ENTERTAINMENT




ANA
ALLIANCE FOR

%\ \,.' - “3'
B L N\
® - . - ,a\"‘:‘-f .
. ‘ :
-

ENTERTAINMENT










Platform 7




Platform 7

INCLUSIVENESS,
DIVERSITY AND
MULTICULTURAL
MARKETING







AIMM

ALLIANCE FOR INCLUSIVE &
MULTICULTURAL MARKETING




AIMM

ALLIANCE FOR INCLUSIVE &
MULTICULTURAL MARKETING




Agencies . Agenlc):y Exchanges Ad Networks Sharing Data /
rading Desks \ /7 o o  \ / "~ YAHOO' Horizontal GO 9|e Social Tools
l‘ dOUb ----- C)' rzdncrosolkf Media _l '
C’t\vor
a ‘l Q ] S J %”'O”l WUndertone., A s @Q faceb“k ’
PURGHTICTE | [2a7) roudence) § .. OPIG NOEX] | @ shareThis
» vy e e Al Bl T TTTT Y Y —_.-_.-_. an Ve ) randnet taewethleditl B | o'm A 3 8 =g=p =
‘Q_A}i_ R —— >' Facebook ISoLe - | _t soigmam L2, Brandnet, MBurstMedia |
PUBLICIS VIVAKI 41.& IRUN>, a - Akt B B R SN B
GROUPE o i

“ | %"" 2{,’&«51 ADTE (‘ ATY.COM l(tra-fﬂo

- " Vldeo | RichMedia ~==--
&

O
)

]
—y
'
N

G

O) theTradeDesk

.Chongo | Slmpllf

—--1

g SAY’ TREMOR ’\wdeologg YuMed BBE «{| SSPs
\)penx bTubeMogul Brl ﬁtRO“'SpOt schangey @JSJ) l—A—d Fn-e I—d-;

&) smarfclipl = e BREAK !

I I AVNJA

AFFIP=RF 3 ey e wn ___g_um'

dentsu = = amnet
)

1 IJ\VIND ZEN‘QVIA ‘._'.;'.'{;:;:' -5 m e L0 LAl :_*'“”* l
acoordantmedia | M ' T 7" _ | meebo, I8 scarscos! PIBCGiIFNC S MAT@MY rubicon
TMPAGT PLYmedia susesonr : e PubMatic "= UFT..
MERKLE IMPAQIT! AT -‘# = ;a??l_ Vertical {Eg:esé‘ig‘\ = = = Seanstock . ﬁg\-n_ﬁc_t-]
MDC > Partners L4 VARICKMEDIA d_Brl te. J ‘a"g“;-"’_é*_w "AD £Y, S AUTITUDE “S7 &) sonob

' DMPs and Data s o

Aggregators

Publisher
Tools

Creative
Optimization

Media Planning

B P - - lyieldex, ftTaiI
‘o' oL T I -Y..e-_-_’ a
:te_rf)_c_e-ril_ 'B”:"_R.'_).' ' - l -brueka. -[_ _‘l ----- 1
Gt Trony || 2 BTN ako!  Derndgf) Cosecia] | isocken
ot s : - b.l_meios_nglcjoﬁware | adroit | 1. RJconverTro "PARIO 7.7 7 dStIllCly Tauke —'= = =m=n- 8o komoona sovm
{Innovatlon INTERACTIVE iStruq), IMIXPO i otune | |iexdiate! lbrilig, YKy Horcconcemand Y SN Buy SellAds.. o\cjomik
‘ UC‘/ co[space SQADI' “gpetand— 4 g3across . |Q re\.\onate AdS‘Ot ) & bot
°_°L“_e'9*_“_ed"'$’"'”’ & sponcecLL vsuare cymeis Tet || AUOMCARE - icrux [l il [media! rodiumone OWIBEEE T F SR Bayfe!
tat || ol T === engageclick promote o OPTIMINE - - e s -y - Ach I s e o NetSeer scout .1 - -
l‘:a_ - ﬂifriCtl_ | &St S e ! ['hink o | lA : lk_)l_Z@J LOTAME ﬁed AnI yp l_ - _3_05), C‘erO lic l”fq_[ E‘J_Eg ' \ S Mo-h'Ta daylifi‘I
i@rcelyodle I | Taarenay)| \ oo gom ) [dovanmiin datontcs| '\ ... Giganen BB i oo A
- —— @cen'on‘ EVOLUTION P e . '-L‘_--R—- l". ']J ---------- .ﬂ:xh\
REACHLOCAL l['m b= o o d l_ 'Xe_alng | ‘::?:‘-.‘ BN Performance advertisecom ()ULUI()IH'_ - e
(B richrelevance I [ITSH Tacr B () CRCULATE  \acémg! |Em. m MAT@MY convertnedia Tabla | .
ag Mgmt B proxImic; shot LR e Vig{__i'nk Luminate
e — Retargeting ™ —m———= D Man ensiahten B = - bembora Dmoy ) (GRS '
ensighten = = = = I e ——- VIBRANT
thQ;"l_!j_ | ILC . MAGNE+IC AdRO!b @_Isu_ -~ _' ----- l g R,f—f AD‘nam( ‘_Kontera| ML MadisonLogic e l-.lnT(S'Fa?e’ Ad Servers
'"YTRIGGIT! .c:|omon'ﬁ_ol N rosgl_l,élrﬂegla_l HTEALIUM SIGNAL phg Ek:o;u.dgL MARCHEX _l“_i__;‘&m;:_'l ————
= = - C vt | @ PERFECT AUDENCE il o B o et (el tludnt, “hydra 412477
m, (AFetchBack! o= 'S __:____:l D 3 i _r_\e\_/ergh@l DatranMedla I o pydiay § @ s - 14 '
I:_ ' ReTargeter, [ 5TEELH0USE®mYMS F'D.@Q'QFQR.GI ‘ Measurement / ata uppiliers \ EQ—T;tFOF’lgdlza- : S "‘:nl i affinity e - - ' -
P | 2 m " aw | . .:“:.r—.._--_-. . emaser s /B W1 HTROUS HUS MNsource -




Platform 8

STREAMLINING
THE DIGITAL
MEDIA SUPPLY
CHAIN




25% OF CMO'S
DIGITAL MEDIA
INVESTMENT
REACHES TARGET
AUDIENCES




$20 BILLION




MASTERS
CIRCLE




Platform 9
8

BRI

\ @ — "c '

7

9




Platform 9

TRANSPARENCY



Intelligence

Investigations - Compliance Solutions - Cyber Defense

An Independent Study of
Media Transparency In the
U.S. Advertising Industry

Prepared for:

The Association of National Advertisers

June 7, 2016
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A service of the advertising industry and Council of Better Business Bureaus
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THERE'S SO MUCH
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