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A C C E L E R A T E D  I T

+5
years of growth

in 9 months

32%
e-comm growth

$8B
Online grocery 

sales surge 



Expertise in what matters most to them—now, and always
Trusted Brands There to Serve and Guide

Travel & LuxuryHomeFood ParentingEntertainment & Style Health & Wellness



Partnering to Solve Consumers’ Needs 
& Make Daily Life Better

The largest retailer and 
grocer in the United 
States with nearly 150M 
visitors a week across 
digital/in-store properties

The largest publisher 
in the United States 

with 186M consumers 
across our portfolio of 

40+lifestyle brands

Collectively tapping into vast data and insights to understand what consumers are 
looking for—and develop useful experiences & easy buying solutions to deliver on it  



VISUAL SEARCH TOOLS
Analyzes photos or keyword 

selections to deliver relevant recipes

Make it a Meal

INTERACTIVE SHOPPER UNITS
Outlines ingredients for featured 
recipes with option to customize

CHATBOTS
Delivers recipe inspiration based 
on local trends and pantry items
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Using Hyper-Local 
Trend Data

To Bridge Meal Planning & Commerce
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Walmart+ Plus Ups
+

Thanksgiving 
with Marcus 
Samuelsson

Quinceanera 
with Sophia 

Reyes
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Continue to lean 
into 1P consumer 
trends, behaviors 

and signals to 
inform ideation

1

Create experiences and 
utilities that support 
evolving shopping 

behaviors

2

Develop solutions that 
deliver convenience, 

value, and inspiration 
in the moments 

that matter

3

Looking Towards the Future
+



+

thank you


