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In late March 2020, in the opening weeks of the 

pandemic, TrueSense Marketing began to 

consider complimentary campaign support for 

a number of its clients, capitalizing on past 

experiences with individualized Giving Days. 



In short order, visual assets, templates, copy 

samples, social media templates, media 

guidelines, and a common calendar were 

created for #GiveFromHomeDay, scheduled for 

April 21. 



It was also decided that all these assets, 

templates, and guidelines would be provided, 

free of charge, to any qualified nonprofit 

organization wanting to participate.



What began as a complimentary service to a 

handful of TrueSense clients evolved quickly 

into a coordinated nationwide Giving Day. 



On April 21, over 250 participating charities, 

large and small, representing a wide variety of 

sectors, used some or all of the assets, 

templates, and guidelines provided and set 

their entire campaigns up themselves. For 

some small charities, it was their first 

experience with digital, small-gift fundraising. 



In aggregate, #GiveFromHomeDay raised over 

$1 million for participating organizations. 



Scott Marshall
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3 Reasons to Love Giving Days

Giving Days provide a focal point, 

and a deadline, for your donors.

Focal Points

A matching gift can upgrade your 

Giving Day from good to great.

Sponsorships

Giving Days generate a reason for 

media outlets to cover your mission 

and need.  

Media
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Plan to Plan

• What is my goal?

• Who is my audience?

• How can I best reach 

my intended audience?

• Who on my team 

should be deployed for 

highest impact?  
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Tactic and Logistic Creation

1. Giving Day brand guidelines
(name, logo, hashtag, messaging expressions)

2. Fully integrated campaign calendar

3. Brand-focused creative assets
(emails, donation page, lightbox)

4. Social media roadmap and messaging
(posts, ads, stories, fundraisers, live streams)

5. Media releases
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Engage Partnerships

1. Corporations, Major Donors, 

Board Members

2. Local TV/Radio

3. Other Nonprofits
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Guarantee

Brand Clarity
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Articulate Your 

Donor’s Impact
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Being able to show that you’re effective and you’ll be there for a long

time and that you make a true impact is the difference between a

$100 donation or a $10,000 investment from the same person.

Scott Marshall
Feeding America Eastern Wisconsin



Build Momentum
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Own Your Market
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Follow-Up
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Wow! #GiveFromHomeDay is truly something to 

celebrate. I can’t wait to see how the results tally up.

Christine Hawkin-Boyd
Meals on Wheels North Central Texas



We partnered with three other nonprofit organizations 

and a local TV station to promote the day of giving, which 

made all the difference in the world.

Kim Falcon
The Salvation Army, Tulsa Command



This was awesome and so glad our organization 

participated. We followed your communication calendar 

to a T, and look at the results!

Justine Morris
Hope Rescue Mission



This ‘plug and play’ campaign raised $4,000 in one day! An 

online campaign we ran last year FOR A MONTH only 

raised $3,300.

Justine Chelsi McDonald
Ronald McDonald House Charities of the Bluegrass



This well-thought-out and organized campaign had other 

charities in the area reaching out to us to see how they 

could host their own day of giving. 

Gretchen LaRock
Roswell Park Alliance Foundation



Learn More
GiveFromHomeDay.com


