
1 TIP TO WD-40 YOUR 
CREATIVE OPS

MELINDA MCLAUGHLIN
CHIEF MARKETING OFFICER
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ANYTHING and EVERYTHING
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How to organize your 
finished video assets so 

brands are ready for 
anything and everything.

TODAY
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Talent & 
Rights

Production
PayrollTrafficVideo
Delivery
Storage/
Archive

TV
Distribution

Share 
for Local 
Use/Tags

Video 
Assets

Talent & 
Rights

Permissioned 
Sharing

Traffic & Network 
Clearance

Video Ad
Serving

Stop, Archive

Linear TV
Delivery

Reuse
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Business Affairs, 
Talent & Rights 

Management

Video Ad
Serving

Traffic, 
Clearance

Stop, Archive &
Reuse

INTERDEPENDENT PROCESSES & TASKS

Asset Sharing, 
Management

Linear TV
Delivery

Celebrities,
Influencers,

Music Rights,
SAG-AFTRA

Etc. …

365/24/7
External Agencies

Local Markets
Global Teams

Etc.

Map Creative to Media
Set the Flight Plan

Clear to Launch

Broadcast Ready, 
Set to Go Digital Video, CTV, OTT, 

VOD, Social Platforms, 
Streaming 

Digital Storage
Physical Storage 

Inventory
Reuse for ROI
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Centralize to Simplify

ONE TIP
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Online Video. Tablet, Mobile, Social

Broadcast TV VOD, Connected TV

Online Video. Tablet, Mobile, Social

Broadcast TV

Online Video

Broadcast TV

Each with Complex Workflows, Requirements, Rights
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Integration
Import 16:9 Safe

Timecodes

Closed Caption

1080p 23.98fps

High Definition

4 Channel Audio

Has Audio

Nielsen

Length
SpoTTrac

Trafficked

Includes Slate

Transcode
Ad-ID

QT Proxy

Audio Mapping

Distribution

4:3 Safe

MPEG2

HP@HL

PRODSVS STATUS

CALM Act

-2.0dB

5.1 Audio

Dolby Pro

MED

ISDB HDTV

SMPTE 259M

HDV

4k UHD
HDRI

WCG

HFR

ATSC 3.0

Complex, File Heavy, Data Rich, Strict Rights

Wild Spot
Internet Usage

Celebrities

Licensed Music

Class A

Expiration Date

Stock Footage

Holding Fee
Influencers

Session Fees



What the 
marketers and 
their agencies 
care about …

1. Produce great stories

2. Share them will all who 
need (many hands)

3. Play perfectly 
according to plan, 
across every screen, in 
compliance
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Video Everywhere

Asset Control & ROI

Speed to Market

Precision Compliance

Creative Optimization 

“At the Ready” 365/24/7

Marketer 
Imperatives
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MAKE THIS HAPPEN WITH ZERO FRICTION

MEDIA
(Moments)

CREATIVE
(Stories)



© 2020 Extreme Reach Inc.  www.extremereach.com 13

BE A WELL-OILED EXECUTION MACHINE

MEDIA 
PLACEMENTS

(Moments)

CREATIVE 
ASSETS
(Stories)

Stop,  
Archive, 
Reuse

Video Ad 
Serving

Linear TV 
Delivery

Traffic, 
Clearance

Asset Sharing &
Management

Business 
Affairs + Talent 
& Rights

Production Companies, In-house, Agencies, Local/Field Marketing, Destinations
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All screens, in 
compliance

Edit Suites

Talent & 
Rights

Production
PayrollTrafficVideo
Delivery
Storage/
Archive

TV
Distribution

Share 
for Local 
Use/Tags

AdBridge™

Complete Video Workflow for Marketing Creative 
Locked with Talent & Rights
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CENTRALIZE TO SIMPLIFYAdBridge™

POP IN OUR VIRTUAL BOOTH TO LEARN MORE.

REQUEST A DEMO TODAY!


