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CHARITY CHALLENGE
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teammates, resulting in
over 21M impressions and
6.5M video views

WALTER PAYTON

M A E:|!|I-__.|EY EA R FRESENTED BY 1 Natinnwide;

o
cleven tweers 1rom T1our
"'ﬁ' ' 4 v = e =t

influencers outside of the NFL

William Shatner asks followers to vote for Panther Greg
Dlsen in charity chalEenge
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CREATIVE

2019 content centered the stories of former winners and nominees

The featured athletes, teammates, team partners and foundations/organizations
contributed to over 2.5M engagements and placements on NFL Network programming
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SUPER BOWL PROGRAMMING

Chris Long Charles Tillman
2018 WPMOY 2003 WPMOY

The combination of rich content and influential athletes resulted in a 700% increase in
video views on Nationwide’s O&0 channels
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