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LESSONS FROM THE NFL

BUILDING AN INFLUENCER PROGRAM FROM THE GROUND UP

JAN TROMBETTA

SVP SOCIAL & INFLUENCE MARKETING



IMPORTANCE OF INFLUENCER MARKETING

DISCOVERY TRUST AUTHENTICITY COMMUNITY
The growth of the experience 921, of people trust recommendations, Audiences are knowledgeable and Audiences seek new ways to bond
economy means that audiences are even from people they don't know, expect brands / influencers they work | | with other likeminded individuals and
on the hunt for new experiences and more than they do brands. with to be honest and true to their develop support structures that are

content within niche areas to enjoy. origins. relevant in modern life.







KEYS TO SUCCESS

3 COMPONENTS

1) FACTS NOT FEELINGS
BUILD CREDIBILITY VIA STRONG AND VERIFIABLE DATA

2) AVOID BECOMING A "ONE TRICK PONY"
INTERTWINE INFLUENCERS ACROSS DEPARTMENTS 70 SERVE MULTIPLE OBJECTIVES

3) PLAYERS AS INFLUENCERS s steiiosann S A% AN
BUILD AUTHENTIC RELATIONSHIPS BASED ON SHAREINNTERESTS N\ N ‘ﬂ
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FOCUS ON COMBINED
PAS

GAMING FITNESS

FASHION









"COMPANIES ARE PAYING TOP INFLUENCERS ALMOST $1 MILLION FOR SOCIAL POSTS TO ACCESS THEIR

INSANE REACH AND ENGAGEMENT .

- BUSINESS INSIDER
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LESSON 3.

THE NEW
LEADER
OF THE NFL

MAHO

The
Mysterious
Designer
Who's
Dressing
Kanye,
Timothée,
and Pharrell

PLAYERS ARE OUR STRONGEST INFLUENCERS

BLACK LIVES
MATTER

Scenes From the
Protest Movement

THE
MARVELOUS
MIND OF
KILLER MIKE
DRINKING

IN THE

AGE OF
WELLNESS

NEW RAP

ROYALTY:

QUAVO AND
SAWEETIE

ANDREW LUCK Walks Offr« # THE CLEMSON WAY Faith and Football s
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EMPOWER PLAYER VOICES

SAY THEIR STORIES INSPIRE CHANGE
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