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UPLEVEL THE 
POWER & REACH OF 
INFLUENCER 
MARKETING

+

Sinead Norenius-Ranier, Valassis
Vice President Influencer Marketing & Paid Social

Tony Tran, Lumanu
Co-Founder & CEO
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Organic Reach Continues To Decline

Source: Hootsuite, 2020

Not seeing your content 
on Facebook

Seeing your content 
on Facebook

5.5%

94.5%
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The Real 
ROI of 
Influencer 
Marketing

Organic Reach

Audience Data 
Content 

Influencer Identity 
Lookalikes
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Defining New 
Benchmarks with 
Influencer Media

P r o v e n  S u c c e s s
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Unlock 
Multichannel 
Scale
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New Insight Paper from Valassis

Valassis.com/ANAuplevel
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THANK
YOU
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