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80 years and only one grey hare
Bringing Bugs Bunny to the next generation
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CASE STUDY
“phase I”
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PRODUCT CONTENT EXPERIENCES SOCIAL
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CASE STUDY
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CASE STUDY
“phase III”



CASE STUDY
“return of the rabbit”
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KEY TAKEAWAYS



new generations require 
new methods



activating cultural pillars
will unlock opportunity



trust where the fan
can take you




