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2019: New York City



2020: At Home



2021: Still at Home!



ANA
GROWTH 
AGENDA















RUN 30-SECOND CLIP











• Audio (radio, internet radio, podcasts), Branded 
Content , Contests/Sweepstakes, Digital Media, 
(banners, mobile, animated, and/or takeovers), 
Email, Mobile, Partnership, Point of Sale (POS)/In-
Store, Newspapers, Magazines, Public Relations, 
Social Media, TV (incl. DRTV), User Generated 
Content, Video (broadcast and/or online), Word of 
Mouth/Influencers

It’s More than Just Social Media







“The biggest challenge in 

influencer marketing is not having a 

consistent form of measurement –

we work with different vendors and 

the metrics vary across them.”

-



Influencer Marketing Advisory Board



• Priority #1:

– Standardized measurement definitions

Influencer Marketing Advisory Board



• Priority #2:

–Diversity

Influencer Marketing Advisory Board



Thank You



ANA Influencer Marketing Team

Leah Marshall Mike Kaufman

Wilson Vargas Jenna MagillMark Stewart



Your Conference Host

Kristi Daraban
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