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Brands

“The world really needs brands. 

Brands help the world

move forward.”

George Hammer
Chief Content Officer 



Brand Growth

“The brands that are growing the 

fastest today are those that intuitively 

understand their customers... 

… and make brave, iconic moves

that delight and deliver in new ways.”

Charles Trevail
Global Chief Executive Officer 



Brand Imperatives and Value Shifts

• …from ensuring consistency to stimulating desire

• …from marketing centric to enterprise centric

• …from creating functional and emotional 

differentiation to changing a way a business goes to 

market

• …from communicating the consumer experience to 

actually shaping it
Source

Interbrand Best Global Brands 2018



Conclusion

The World’s Leading Brands
Are Activating Brave



Activating Brave

“We’re always looking for 

that universal idea. 

We didn’t have to look 

anywhere but inside our 

brand to find it.”

Rajesh Subramaniam
EVP / Chief Marketing and Communications Officer



Activating Brave

Be brave…

… take more risks. Jeff Charney
Chief Marketing Officer 
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Fortune 500 – 2016-18 After Tax Profits



The New Shiny Object
Business and Brand Growth

A one-percentage point 

change in industry growth 

can add, minimally, 

$500 billion to sales over 

three years.



The CMO Twelve-Point Strategic Agenda



“Activate Brave”
for the Industry

to drive Ecosystem Growth



Leadership – Ad Fraud & Brand Safety



Leadership - Privacy 



Leadership – Self Regulation 



Leadership - Ad Taxes

Saving $25-35 billion









Marc Pritchard
ANA Chairman and Chief Brand Officer 

“If we fail in 
Washington…

… nothing else 
matters.”



The New Paradigm
Privacy Coalition
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Inadequate Brand Value Growth

Source

Interbrand Best Global Brands 2018



Inadequate Transparency



• Demand Transparency for 

Sourced Traffic 

• Refuse Payment on Non-Human 

Traffic in Media Contracts

• Avoid Excessive Restrictions

• Encourage MRC Accredited 

Third-Party Fraud Detection on 

Walled Gardens

• Create and Implement Blacklists

Proliferation of Ad Fraud



Challenged Talent Pipeline



Marketing Organization Shortfalls

Menu-MarketingOrganization



Inadequate Measurement

Everybody Governs..

Nobody Governs..



Confusion



Trust







“We need to push for

brand action. It is our duty 

to advocate for a higher purpose 

as marketers.

We are the heartbeat of our 

companies.”

Amanda Brinkman
Chief Brand and Communications Officer



Marc Pritchard
ANA Chairman and Chief Brand Officer 

“Be a force
for good…

and a force for 
growth. ”
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