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“If you are not doing

multicultural marketing...
then you are

not doing marketing.

Marc Pritchard

ANA chairman and chief brand officer




Great Multicultural Marketing

JPMORGAN CHASE & CO.

» Great marketing is
?[ about connecting
people with people
and remembering the

value your brand
delivers to them.”
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Fortune 500 — 2016-18 After Tax Profits

PAONKS 2017 PAONRS




Marketer Decision Making

But..are we waking the
ngnt decstons to
optimize qrowth?

. ‘o /u
History says.. No! -



Multicultural Marketing Landscape

50-60% of advertisers
spend less than 1% of their ad budgets
to target Multicultural Audiences

Source 2018 ANA / AIMM AdSpend Trends Analysis




Morketers..
its time to take
owr industry back.
We mst drive growth

For you, the professional
For your business and brands

For our industry N



ALLIANCE FOR INCLUSIVE AND
MULTICULTURAL MARKETING



AIMM - Strategic Pathways

* Demonstrate the growth opportunity

* |nvest In metrics and measurements
* Expand diversity
* Right size the spend

* Educate — the value of multicultural
marketing and inclusion



Se..

How are we doing?

szhckmqafg 7/6
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A DIVERSITY
REPORT FOR THE

ADVERTISING/
MARKETING INDUSTRY




Pursuit of Better Metrics and Measurements

SANTIAGO :
SOLUTIONS m pgmedia

GROUP

Predictive Analytics & Growth Consulting




Eliminating Bias in Ads

ntroducing
GEM Multicultural Scores
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Total Market

AV



ALLIANCE FOR INCLUSIVE AND
MULTICULTURAL MARKETING



Leadership




Leadership

Michael Lacorazza Tony Rogers
EVP Wells Fargo CMO, Sam’s Club / Walmart N



mA MASTERS CIRCLE

Aligning CMOs with
Industry Leadership & Growth

AV



The Global CMO Growth Councill




Global CMO Growth Council Agenda

* Technology & Data
 Talent

* Brand Innovation

» Customer Centricity

» Society and Sustainability



Call to Action

 Join the ANA #SeeHer Movement

« Join the UN Women Unstereotype
Alliance

 Join the ANA Alliance for Inclusive &
Multicultural Marketing

AV



Winning Means Growth

A 1% change in the growth rate
IS worth $500 billion
over a three-year period

AV
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