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STEPPING UP TO LEAD WITH
MULTICULTURAL MARKETING



FORCE FOR GOOD &
FORCE FOR GROWTH



Priorities

























A C T I O N





STEP UP
WITH DETERMINED ACTION

EQUALITY, 
INCLUSION 
& SYSTEMIC 

CHANGE



1STEP

= = = =

EQUAL REPRESENTATION IN THE
CREATIVE & MEDIA SUPPLY CHAIN



1STEP

MARKETERS AGENCIES PRODUCTION
CREWS

MEDIA
PROVIDERS

EQUAL REPRESENTATION IN THE
CREATIVE & MEDIA SUPPLY CHAIN



50% WOMEN | 50% MEN

1STEP EQUAL REPRESENTATION IN THE
CREATIVE & MEDIA SUPPLY CHAIN



1STEP

4 0 %  R A C E  A N D  E T H N I C I T Y
13% Black | 18% Hispanic | 6% Asian-Pacific | 2% Native American

EQUAL REPRESENTATION IN THE
CREATIVE & MEDIA SUPPLY CHAIN







DOUBLE DIGIT 
GROWTH 
PAST YEAR





<5%
DIRECTORS



PIPELINE
MYTH





ACCOUNTABILITY DASHBOARD

GOAL BRAND AGENCY PRODUCTION MEDIA

WOMEN 50% ?
RACE & 
ETHNICITY 40% ?



2STEP
ELIMINATE
SYSTEMIC INVESTMENT INEQUALITIES



2STEP

5% 
INVESTED IN

BLACK,  HISPANIC,  
ASIAN AND NATIVE 
AMERICAN OWNED 

BUSINESSES

ELIMINATE
SYSTEMIC INVESTMENT INEQUALITIES



2STEP

40% 
US MULTICULTURAL 

POPULATION

ELIMINATE
SYSTEMIC INVESTMENT INEQUALITIES

5% 
INVESTED IN

BLACK,  HISPANIC,  
ASIAN AND NATIVE 
AMERICAN OWNED 

BUSINESSES



THE SYSTEM
WAS BUILT FOR THE

MAJORITY



ELIMINATE SYSTEMIC INEQUALITY

ACCESS



ELIMINATE SYSTEMIC INEQUALITY

ACCESS INVESTMENT



ELIMINATE SYSTEMIC INEQUALITY

ACCESS INVESTMENT



ELIMINATE SYSTEMIC INEQUALITY

ACCESS INVESTMENT



ELIMINATE SYSTEMIC INEQUALITY

ACCESS INVESTMENT



GROWTHACCESS INVESTMENT

ELIMINATE SYSTEMIC INEQUALITY



3STEP
ACCURATELY 
PORTRAY ALL HUMANITY













IMPROVING



<5% SPEAKING ROLESIMPROVING



<5% SPEAKING ROLESIMPROVING 1-2% LEADING ROLES





4STEP ELIMINATE 
HATEFUL CONTENT ONLINE



4STEP ELIMINATE 
HATEFUL CONTENT ONLINE



T H I R D - P A R T Y
AUDITING

T R A N S P A R E N T
COMMON
METRICS

ENFORCEMENT

B R A N D  S A F E
ALTERNATIVES



ELIMINATING 
HATEFUL

CONTENT SHOULD BE
TABLE STAKES





5STEP CREATE CONTENT FOR GOOD





ACHIEVE
EQUAL

REPRESENTATION

ELIMINATE 
SYSTEMIC

INVESTMENT 
INEQUALITIES

ACCURATELY 
PORTRAY 

ALL HUMANITY

ELIMINATE
HATEFUL 

CONTENT ONLINE

CREATE
CONTENT FOR

GOOD

54

321



STEP UP TO LEAD WITH
MULTICULTURAL MARKETING



FORCE FOR GOOD &
FORCE FOR GROWTH



Thank You
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