
EMAIL MARKETING HAS NEVER BEEN MORE 

IMPORTANT (OR MORE RESPONSIVE) 

THEN THE LAST 100 DAYS

BUT...

HAVE YOU ADJUSTED YOUR EMAIL MARKETING 

TO CAPTURE THIS OPPORTUNITY?

J A Y  S C H W E D E L S O N

P R E S I D E N T  &  C E O  

W O R L D A T A

JayS@CorpWD.com



30 Seconds On Who I Am?

DATA SERVICES

Data Maintenance and 

Improvement, Hygiene, Append, 

Data Hosting, Landing Page 

Development

NEW CUSTOMER

ACQUISITION 

PROGRAMS
Acquisition Email Programs, 

CRM Retargeting, Data 

Aggregation and Content 

Syndication

1. Help you acquire new customers and grow your database 

2. Data Improvement and Hygiene

3. Provide Best Practice Email Consultation, Email Competitive 

Intelligence and Audit Tools

EMAIL MARKETING 

CONSULTATION
Competitive Intelligence, ESP 

Auditing, Campaign Review 

and Best Practice Support



 Worldata executes over 40,000 Email, Online and Direct Marketing 

Campaigns on Behalf of Clients Each Year. 

 We are the largest buyer of permission email media in North America.

 Our research division, Worldata Research, provides free industry 

metrics based on these programs.  Our email research is based on over 

6 billion transmitted messages annually.

RESEARCH INFORMATION

JAY who?

 President & CEO – Worldata

 Past Board of Directors – DMA

 Founded DMA’s Original Email Council in 1998 – Over 1000 Members

 Crain’s Top 100 Industry Professionals (10 Years in a row)
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Special Metrics:  Worldata Research ran key metrics 
from June 1st– June 21st.

Our metrics are based on a review of over 150 Million 
Emails from the last 3 weeks within the United States.

Please use this information as ‘Directional’.  During 
normal times we rely on longer periods to establish key 

metrics.
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Your Email Marketing Campaigns:

January: Normal

March: STOP SENDING!

April: Send MORE Than Ever!

May - June: Send Something (no clue what to 

send)

JULY: ????
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KEY EMAIL METRICS FROM: 
UPDATED: June 1st– June 21st

• Inbox Activity: UP 17%  VS. January 

• B2B Open Rates: UP 16%  VS. January

• B2C Open Rates: UP 21%  VS. January 

• Email Newsletter Open Rates: UP 19%  VS. January

• Email Sign-Ups: Open Rates: UP 34%  VS. January

What does this mean?
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KEY EMAIL METRICS FROM: 
UPDATED: June 1st– June 21st

• Inbox Activity: UP 17%  VS. January 

• B2B Open Rates: UP 16%  VS. January

• B2C Open Rates: UP 21%  VS. January 

• Email Newsletter Open Rates: UP 19%  VS. January

• Email Sign-Ups: Open Rates: UP 34%  VS. January

What does this mean?
This is the time to test everything!  

Try as many new ideas as possible.  
These metrics may disappear in 30 days…
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“Much to our surprise, open rates on 

marketing emails continue to rise,” HubSpot 

CMO Kipp Bodnar blogged May 7. “Even as 

marketers sent 27% more emails than they 

then did pre-COVID, engagement remains 
strong. ... 
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I GOT IT! 

We should be sending out email.  

But what is working?
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This will change but for 

NOW this specific DAY is 

SUPER IMPORTANT!
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URGENCY     Subtle Urgency

TODAY ONLY! Don’t Miss Out

Before COVID March - May

The Last 75 Days…
Email Marketing Tone
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URGENCY     Subtle Urgency

TODAY ONLY! Don’t Miss Out

Before COVID March - April

June 1st – June 21st
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#1 Thing That Drives Email Response Rates

Sense of Urgency 

• Consumer Emails that have some form of a DATE  in 
subject line will generate a 38% higher ‘Open Rate’

• Business Emails that have some form of a DATE in 
subject line will generate a 41% higher ‘Open Rate’

• 2 Days Until Offer Expires
• Registration Ends Today
• Last Chance to Save
• Free Webinar on June 11th
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@Worldata

FACT: Emails With Offers 

That Expire Have a 67% 

Higher Overall Response Rate 

for BtoC and 51% for BtoB. 
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SUBJECT LINE WORDS THAT INCREASE OPEN RATES
June 1st – 21st
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SUBJECT LINE WORDS THAT INCREASE OPEN RATES
June 1st – 21st

THESE ARE ALL THE SAME = URGENCY
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SUBJECT LINE WORDS THAT INCREASE OPEN RATES
June 1st – 21st

THESE ARE ALL BECAUSE OF COVID
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Free and 
Complimentary are 

NOT the same!

Using ‘Free’ will 
generate a 2X open 

rate increase vs 
‘Complimentary’
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FREE is ok for - Amazon, Marvel, IBM, 

Salesforce, Walgreens, NFL, etc…



JayS@CorpWD.com

FREE is ok for - Amazon, Marvel, IBM, 

Salesforce, Walgreens, NFL, etc…FREE was a problem 
when you had one of 
these…
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WORST STAT 

in Email Marketing
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What Is The Main Reason You Unsubscribe?
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What Is The Main Reason You Unsubscribe?

How did you read 

this stat?

Did you read 28% 

say “Too Much” 

Or 72% say “it has 

nothing to do 

with how much 

you send”
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What Is The Main Reason You Unsubscribe?

Totally Misleading

“That’s it!  I am unsubscribing from Amazon. 

They just sent me another email!”

SAID NOBODY EVER!
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But that is 

spamming…

People will 

unsubscribe
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FACT: 92% of People Who 

Unsubscribe from Email Lists 

Have Not Opened or Clicked 

on an Email From That Sender 

in Over 12 Months
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Getting to Inbox Zero
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FACT: Average Unsubscribe Rate Across 

All Industries/Verticals is .0010%

Example:  

100,000 address email list

x .0010% Unsub = 100 Removes
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FACT: Average Unsubscribe Rate Across 

All Industries/Verticals is .0010%

Example:  

100,000 address email list

x .0010% Unsub = 100 Removes

So that means…

Out of the 100 Removes only 8 people have 

opened/clicked in the last year.

Those 8 people ARE NOT GOING TO RESPOND to 

your emails anyway – they are sick of all email!
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How Many Times Do You Send To 

Your List Each Month?
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How Many Times Do You Send To 

Your List Each Month?

BtoB: 75% Send at 

Least 4x Per Month

BtoC: 83% Send at 

Least 4x Per Month
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How Many Times Do You Send To 

Your List Each Month?

Open Rates Rise 17% B2C and 

21% B2B when you send at least 

5x per month.  
THIS WILL CONTINUE TO RISE BECAUSE 

DELIVERABILITY IS BASED ON 

ENGAGEMENT NOW!
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Another Opinion…
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BtoB:  Marketo SENDS EMAILS EVERY DAY - Why?

Because It Works! 
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TOMS:  1 Offer – 6 Days – 9 Emails

RIGHT 

NOW
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9 Emails in 6 Days…
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ON24:  1 Offer – 3 Days – 3 Emails

RIGHT 

NOW
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What is this?

BtoC:  51x’s For Wayfair in 

MAY.
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Quarantining is 

Boooring…

Your Emails Don’t 

Have to Be
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LAST 30 DAYS:

When Animated GIFs are Used 

Within an Email Message 

Click-Through Rates Increase by:

31% (Consumer) 

27% (Business)
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THINK DIFFERENTLY…

Email is a laboratory.  

Test, Fail and Test Again…
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LAST 30 DAYS:
9% of Subject Lines Have LESS Than 20 

Characters… 

Subject Lines With LESS Than 20 

Characters Have OPEN RATE INCREASE:

B2B = 22%

B2C = 25%
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LAST 30 DAYS:
7% of Subject Lines Have MORE Than 65 

Characters…

Subject Lines With MORE Than 65 

Characters Have OPEN RATE INCREASE:

B2B = 14%

B2C = 17%



JayS@CorpWD.com

RIGHT NOW:

This is SURGING

in performance!
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‘IN STOCK’ in the subject 

line is Boosting Open Rates 

34% B2C and 41% B2B

Last 30 Days
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TOOLS & FREE STUFF
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Email Marketing 

Calendar:  
Best and Worst Days to Send

B2B and B2C Versions 

[UPDATED DUE TO 

SITUATION]

For Calendar: 

JayS@CorpWD.com

@Worldata

NEW: IF YOU WANT UPDATED 2020 CALENDAR 
PLEASE EMAIL ME   

mailto:JayS@CorpWD.com
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Over 7 million Subject Lines Checked  And It’s FREE!
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Thank You!
Stay Safe!

For Calendar: JayS@CorpWD.com

mailto:JayS@CorpWD.com

