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BUILD 
BRANDS 
More people 
want to hang 
out with

Fast.
Messy.
Awesome.
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THE 
BRAND 
ACT

Happening in culture

Important to our drinkers

Rooted in brand purpose

Talk worthy

Ownable

Impactful
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Consumer Insights

3

Brand Act

1

1st Party Consumer Data

2



…To get 
something

DATA IS A 
GAME OF 

RECIPROCITY

You have to give 
something....
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CASE STUDY:  
Miller High Life
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MILLER HIGH LIFE 
is one of America’s 
classic beer brands
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Created in 1903, with the vision that 
quality should be accessible to all
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BROUGHT 
TO LIFE 
Consistently for 
over 100 years

1903 1944 1948 1958 1960 1960 1960 1968

1971 1973 1974 1979 1985 1997 2004 TODAY…
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The Unofficial Beer of Dive Bars
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WITH AN ENGAGED AND LOYAL FAN BASE
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COVID-19
required us to 
change our 
thinking and 
approach.
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Deeply rooted in the 
High Life brand

Data collection 
as a key KPI

CLUED 
INTO
CULTURE
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WE LEVERAGED 
EARNED MEDIA

TO DRIVE 
PROGRAM 
AWARENESS
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Additional media 
opportunity drove 
even more 
awareness and 
results!
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Increased Miller High Life’s 
1P database by 30%

Consumers opted-in 
at a 50%+ rate 

(They want to hang-out with us too!)

BIGGEST 
DATA
driving 
activation in 
the portfolio!
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Miller Beer is Giving Away a 
Dive Bar For Your Backyard
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THE DIVE 
BAR...
And our 
winner!
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Simple ideas can breakthrough

Insights matter – "clued in" to culture

Interesting and compelling for media

Strong brand fit
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KEYS TO WINNING WITH DATA IN A BRAND ACT

Prioritize 
Data

1

Make it 
Frictionless

2

Ensure 
Brand Fit

3

Keep it 
Relevant

4

Continuously 
Learn

5
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