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Our overarching vision

« Be the favorite restaurant brand in the US »



« Be the favorite restaurant brand in the US »
THIS does not exist

«Be Our Customers
favorite restaurant brand in the US »

If we don’t make THIS a reality

« Multi Cultural Gen Zs will represent 
almost 60% of our total consumers »

For the Changing Consumer Base



Cultural 
Revolution

ü Consumer Defined based on Their Identity
ü Beliefs as the 3-legged Stool (Corporate; Supplier;  Owner Operators)
ü External Actions of the Brand defined by What We Stand For
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Actions that Demonstrate Support 

Our Customers

We’re Open / We’re 
Here / We Support You  

Our Communities

We are in this together 
and helping out

Our Brand

Commitment to the 
Customers 

“Proud To Serve”

7



Tell People We’re Open

Simple, Respectful, Informational, Reassuring

Drive-Thru Delivery

Implemented nearly 50 process changes in restaurants and 
increased training for restaurant crew.



Thank You Meal

OVER 12+ Million 
free

Thank You Meals
To 1st Responders



McDonald's Actions Supporting Communities Hit Hardest







McDonald’s HACER Scholarship Program
OVER $31.5 Million in 

scholarships 
Helped 17,030 students 





“Amplifying Black Voices”
Giving Up the Stage @ the BET Awards



Amplifying Black Voices 
During the 20th Annual BET Awards



Black Information Network 
Founding Partner
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