CERVEZA




Constellation Brands

Building Brands Worth Reaching For




HIGH-END LEADERSHIP IN BEER
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Celebrated on Nov 1 & 2 - Started in Mexico

Commemorative and spiritual with family, but
also a friendly party holiday

100% of Hispanics are aware of DDLM
84% have celebrated.

81% of Hispanics drank beer during
their DDLM celebration

52% of Hispanics purchase more high-
end beers for DDLM




PORTFOLIO APPROACH W

CORONA VICTORIA
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VICTORIA & DIA DE LOS MUERTOS - AN EVOLUTION

DIA DE L0S HUERTSS |

UNA TRADICION LLENA DE VID’/




VICTORIA & DIA DE LOS MUERTOS - AN EVOLUTION

CUANDO LLEGUE LA CATRINA

—UNA VICKY—
LE DARA VIDA
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2019

Introduced

limited-edition

320z bottles

Reggie Award
Winner




*VIDEO*



2019 PROGRAM HIGHLIGHTS fw

Total brand sales grew +8.4% during the Dia de los Muertos time period.

Drove highest social

_ engagement during 2019.
Convenience channel

+14.5%

Club Channel +7%
Liqguor Channel +3%
On-Premise +10%

19 likes

ndj909 Thirsty Thursday, just because. #beerme

#thursdaymood #thirsty #hungry #exhausted #victoriabeer

Over 3.5MM bottles and cans in market [y




2019 RETAIL ACTIVATION
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2019 RETAIL ACTIVATION




CERVEZA

IGRACIAS!



