BUILDING A
BRAND WITH
PURPOSE




About Walker & Company Brands

Walker & Company Brands, recently acquired by Procter &
Gamble, designs health and beauty solutions for people of
color. Our vision is to build the world's most consumer-
centric health and beauty products company, inspiring
unprecedented customer loyalty. And it all started with the

launch of its first brand, Bevel, in 2013.






QOur Vision

By 2023, we’ll be the #1 trusted brand
delivering personal care solutions for
black men in the US, inspiring
unprecedented consumer loyalty

How We’ll Achieve It

* Having a clear brand purpose

* Bringing our purpose to life in
everything we do

e Walking the talk(aka showing up
authentically) with our consumers




Our Consumer Target: Black Men 18-44

Gen Z (18-24)
* College student/early career

Gen Y (25-44)
* College educated; high income
* May have heard of Bevel
through our CEO or Nas

* Aspires to be successful

e Culture driver

* Willing to spend more on grooming and clothes

* Tends to spend money on luxury brands that
showcase his success or status

» Listens to celebrities/social influencers

* His job/career is important to him

* Interest areas include sports, video games, music,
and movies

* More likely to buy brands that are made for him
* Is a skeptic, but can be won over by brands that
prove they understand him




BEVEL EXISTS TO
SUPPORT BLACK MEN

Bevel designs tailored personal care solutions and experiences

That form to the needs of black men and are uncompromising
on design and efficacy,

Because Bevel was created to serve as the solution to his
personal care needs.

We prioritize the needs of black consumers, first.

We are uncompromising on design, product efficacy,
and content.

We are a cultural institution that transcends race
and nationality.




WHY DO WE DESIGN FOR BLACK SKIN/HAIR FIRST?

1. Because most mainstream brands aren’t

2.

Black Americans have unique beauty needs.

My personal beauty and grooming needs are unique to people of my cultural background.

U.S. black

U.S. white

U.S Hispanic
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THE BEVEL PORTFOLIO

DESIGNED WITH BLACK SKIN/HAIR IN MIND
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SHAVE HAIR SKIN BODY
Non-drying formulas lock in Evens and improves skin et T Sl

Designed to prevent razor
bumps and irritation

moisture and won't strip hair of tone for a fresher, skin’s ability to retain moisture

it's natural oils or patterns healthier appearance




UNCOMPROMISING IN DELIVERING GREAT PRODUCTS

PROVING THAT BLACK MEN WILL PAY MORE FOR SUPERIOR EFFICACY

Free from harmful Full of the “good Premium packaging
chemicals stuff”
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PRIORITIZING BLACK MEN IN OUR COMMS

WEW BODY LoTION
g Step 3
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BLACK MEN
DESERVE BETTER.

Learn why Tristan Walker started Bevel.

MADE FORYOU

GETBEVEL.COM

Bevel @
Sponsored (demo) - @

Can't make it to your barber? Keep those lines fresh with the award-winning
Bevel Trimmer.
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Bring the Barber to You Shop Now







CREATING BRAND FANS VIA IRL CONNECTIONS

Consistently show up in the places where our consumer is so they can experience the brand

Educate and engage with consumers and Go beyond sampling and selling to foster real
professionals at trade shows and live events conversations that consumers care about

* . he Nation’s Largest & Best Multi-Cultural Beauty Show i |
AALLSTAR2020 F7om .
* > CHICAGO * X A Y SHOW | ‘_}?
| ‘ . 1 %

—~

KOFI SIRIBOE

"
C e




STAYING CONNECTED DESPITE COVID-19

Now more than ever, we must show how we can be there for our consumers

Continuing to have real conversations with our Helping consumers maintain their grooming
routines while in quarantine

consumers via social media

TUESDAY, APRIL 28
9PM EST /| 6PM PST

o bevel & « Following

bevel # Save your fresh with BEVEL
Masterclass! #4 Thanks to the Barber
Star @themarcusharvey, we've got the
step-by-step breakdown for that
#quarantinecut on yourself or on loved
ones (if you've been bestowed the
honor of 'Resident Barber' Z ).

Visit the brand new BEVEL Watch page
now at getbevel.com/watch to
#BevelUp your game. @
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INVESTING IN THE SUCCESS OF BLACK MEN

KELACK_ BUSINESS - NEWS - LIFESTYLE - EVENTS v VIDEOS v BE EXTRAS v

ENTERPRISE

GROOMING BRAND BEVEL TO FUND COLLEGE ACCESS
INITIATIVES FOR CHICAGO’S URBAN PREP ACADEMIES

by Cedric 'BIG CED' Thornton O February 18,2020 @137
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Walker & Company Brands Gives Back to
Atlanta's Beauty & Grooming Professionals and
Chicago High-School Students During the
COVID-19 Pandemic

NEWS PROVIDED BY SHARE THIS ARTICLE
Walker & Company Brands —
May 06, 2020,10:58 ET

ATLANTA, May 6, 2020 /PRNewswire/ -- Walker & Company Brands, makers of the award-winning grooming brand Bev-
el, was founded with the goal of making health and beauty simple for Black men and women. With the onset of the
COVID-19 pandemic, Walker & Company Brands sought to provide relief and assistance to two communities that were

hit hardest by this crisis: students and the barber and cosmetology members.






HOW DO WE KNOW IT’S WORKING?

We continue to grow revenue YOY!

Retailers believe in our brand, and Consumers rave about our products, and our Non-black consumers
we continue to grow distribution NPS score of 80 exceeds other iconic brands are using Bevel too!

T B RG ET BEVEL ONLINE EXCLUSIVES ALL PRODUCTS
® JASON VERIFIED BUYER

ok ok ok
COULD NOT BE MORE EXCITED

I have not used a real razor since my first shave is in my teens due to the terrible experience and e
outcome. I simply made the choice to look raggedy with my face and be better groomed and Best beard leaningstrter ki
dressed elsewhere to make up for it. This kit has changed everything, Pm also so proud to use it- a

product made explicitly for black men is affirming in a dee...Read More

RALPH M. VERIFIED BUYER

L8888 ¢
AMUST BUY!
I was unable to use razors on my face for over 20 years and then came Bevel. 'm totally

B E A | Y flabbergasted by the results of this kit. I went from looking like a Nestle crunch bar under my
® neck, to smooth, clear skin. I highly recommend this product.

Bevel 80

BODY SHAVE V bevel 15w

i}e up to check it out!
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See More >

Amazon 77

AirBnB 74

Netflix 68
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