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About Us

U.S. Cellular provides national network coverage, leading products, 
competitive pricing, and outstanding service in every customer interaction.

• Founded: 1983

• Headquarters: Chicago, IL

• Customers: Fifth-largest wireless carrier

• Associates: 5,600

• Customer Care Centers: Cedar Rapids, Knoxville, Tulsa, & Waukesha

• Channels:  Corporate, Agent, Business, Government and National Retail 

• Network: 5G, 4G LTE, VoLTE, Spectrum 4G LTE HD Voice

2019 Highest Wireless Network Quality 
Performance in the North Central 

Region



Geographic 
Footprint

Our sponsorship portfolio is strategically 
designed to support the entire 
operational footprint through pro 
sports, college athletics, live events, 
music, fairs, festivals and venues.

Professional Sports | Fairs & Festivals | College | Venues | Community Concerts | Digital Content | Influencers | Local Market Extensions | Media Integrations | Mobile Tours



Properties

Campaigns & Events

Sponsorship Type

Professional Sports | Fairs & Festivals | College | Venues | Community Concerts | Digital Content | Influencers | Local Market Extensions | Media Integrations | Mobile Tours



INFLUENCE

Music Artists

AFFINITY

Community Concerts

EXPERIENCE

Music Festivals



Viability of Music Sponsorships

• Music is the number one universal passion point and 
the industry is in a period of massive disruption.

• Both Millennials and Gen Z’s have the 
unprecedented personal connectivity to the 
musicians they are passionate about.

• As the business underpinnings of the music industry 
evolves, music artists are exploring new ways to 
connect with fans and generate revenues.

• Harnessing the power of music can drive advocacy 
for the brand.



Brand Activation Considerations 

Staying creative, relevant and credible are the biggest 
challenges with music sponsorship activations.

Artist Selection

• Partner with an artist who understands and appreciates your 
brand, industry and/or cause to bring their own experiences 
and expertise into the conversation.

• Leverage industry research to identify music genres and artists 
who are relevant/trending in geo-targeted markets. 

Campaign Content Creation

• Provide the target audience with ways to explore your content 
and get involved with the brand message. 

• Millennials need to feel like they are participating in moments 
that others are talking about.  Gen Z’s want to assert their 
creativity and take control of the experiences. 

On-Site Event Engagement

• Creative experiences that provides your target audience with 
social currency among their peers. It doesn’t have to be 
complicated.



Community Concerts
Milestone Marketing Platform



Community concerts can be a viable platform for generating an extensive 
media coverage while driving regional consumer affinity, positive sentiment, 
and engagement – particularly with Millennials.  

Concept 

• Deliver a FREE community concert to celebrate anniversary milestones

o No catch or gimmicks – 100% free concert

o Open to both customers and non-customers

o Award winning artist with full set production

Key Objectives

• Drive positive sentiment within the community toward the U.S. Cellular brand 

• Generate significant regional publicity with focused brand messaging 

• Engage with consumers and prospects to capture sales qualified leads  

• Drive traffic to participating retail locations 

• Celebrate customer loyalty - go above and beyond to serve our local customers 

2019 Macklemore concert  - #1 Feel Good Story in S. Oregon (NBC Ch. 5)

2018 Kesha concert - Top 10 Event in Cedar Rapids (The Gazette)

Community Concerts 



Storyline Integration |Print



Storyline Integration |Social



Storyline Integration | Broadcast



Planning Elements

Budgeting & Insurance

• Artist booking (w/ rights attached)

• Concert production

• Promotional & on-site activation

• Liability coverage

Support Team & Resources

• Booking / production agency

• Artist management group

• Public relations agency

• Venue management

• Internal market staff

Artist Agreement

• Market relevance

• Promotional & song rights

• Payment terms

• Ticket distribution strategy 

• Venue capacity



Planning Elements

Concert Announcement

• Concert announcement (what)

• Milestone celebration (why)

• Ticket distro& eligibility (how)

• Content hub (where)

Ticket Distribution

• Eligibility & distribution policies 

• Distribution outlet accessibility, 
locations & timing 

• Ticket allocation plan (audience, 
media, B2B, internal, trade-outs)

• Staffing & consumer experience

Live Concert

• Venue & market selection

• General admin, VIP & staff parking

• Event security & entrance line control

• Presence marketing & engagement

• Stage messaging & production quality









2018 Kesha Concert Highlights
Cedar Rapids, IA

ENGAGEMENTS

78.9K
Engagements

EARNED MEDIA

10M
Impressions

ATTENDANCE

5.1K
Ticketed Guests

SOCIAL

4.9M
Impressions

1:20 Radio Read

ENGAGEMENTS

135K
Engagements

EARNED MEDIA

16M
Impressions

ATTENDANCE

11K
Ticketed Guests

SOCIAL

15.1M
Impressions

2019 Macklemore Concert Highlights
Medford, OR & Knoxville, TN



Music Artist Sponsorships
Hyper-Local Marketing Platform



Music Artist Sponsorship Campaigns

Music artist sponsorships can be a viable brand marketing platform for 
engaging audiences in both national and hyper-local markets.

Concept 

Leverage a market-relevant music artist’s persona to reach and engage 
consumers through authentic storytelling and experiences that ties back to the 
brand. 

Key Objectives

• Increase brand affinity through consumers’ #1 passion point – music.

• Increase brand mentions and engagement through unique, sharable content 
and call-to-actions.

• Drive cultural conversations through authentic behind-the-scenes storytelling 
that is relatable to the brand.

• Generate leads through compelling promotional offers and creating once-in-
a-lifetime experiences.



Leverage music artist persona and 
influence to drive consumer 
affinity, engagement, and 
connection.

• Feature a beloved artist with a 
strong sense of integrity, 
commitment to the brand message, 
and a powerful fan connection to 
ignite the brand.

• Elevate the brand messaging 
through compelling branded stories 
in the voice of the artist…and others.

• Distribute the custom content across 
social, digital, radio and video 
channels where fans are engaging 
with music and artists.

• Create memorable and sharable 
moments for fans.

Concept

Create content & storytelling

2
Customize media plan & 

launch campaign

3
Align with music artist

1

Connecting Artists, Brands & Fans



Connecting Artists, Brands & Fans

BRANDED MICROSITE

SOCIAL MEDIA

Avery discovers campaign through artist 
social posts and paid media.

BRANDED VIDEO

Visits branded, tagged microsite 
showcasing the collection of videos, 

social sharing features and sweepstakes.

1 2 3

46

Discovers campaign through 
streaming audio platforms.

SWEEPSTAKES 

Enters sweepstakes for exclusive 
experiences/offers.

5EXPERIENCES

Wins a virtual meet & greet among 
other prizes/experiences.

STEAMING AUDIO 

AudienceArtist MicrositeMedia Objectives

Brand Affinity
Engagement

Lead Gen
Earned Media

Retail

0:30 Streaming Ad

mobile tour

Views anchor video with unique artist 
content and brand messaging.

https://www.youtube.com/watch?v=vvYXjBSzVZQ
https://www.youtube.com/watch?v=vvYXjBSzVZQ


Social Media
SOCIAL MEDIA

https://www.youtube.com/watch?v=vvYXjBSzVZQ


Insights (Example)

• 4.41 % Facebook engagement rate 
(4.2x higher than industry avg)

• 55% YouTube view rate
(1.6x higher than industry avg)

• 2:08 video view duration 
(2.3x higher than industry avg)

• 481K est. video minutes watched

• 14.5K conversions

CAMPAIGN METRICS

Actual Benchmark

OVERALL ENGAGEMENT RATE
% OF AD INTERACTIONS ACROSS ALL IMPRESSIONS

6% 4%

VIDEO AVG. VIEW RATE
% OF CONSUMERS WATCHING VIDEO 30+ SECONDS

55% 34% 

VIDEO AVG. VIEW DURATION
AVERAGE TIME SPENT BY VIEWERS WATCHING VIDEO

2:08 0:55

GROSS ADDS
3rd highest

platform
--

Facebook: Average engagement for Technology ads – 1.04%
Instagram: Average engagement of Top 25 Brands – 1.60%

YouTube: Average view rate – 37.7%
YouTube: Average video view duration - 0:55

Pandora: Average audio everywhere engagement rate (Telecom) - 0.03%
Display: Average display everywhere engagement rate (Telecom) - 0.25%





Thank you


