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Self-driving.

94% of crashes are caused by human error. 
Cruise self-driving technology will eliminate driver error.

All-electric.

29% of all emissions are from the transportation industry. 
Cruise will always use a 100% electric vehicle fleet.

Shared.

Today’s cars are designed for the driver 
- not the comfort of passengers.

The Cruise Origin will be a shared experience 
purely designed around riders.

Our mission is to build the world’s most advanced self-
driving vehicles to safely connect people with the places, 
things, and experiences they care about.

What is Cruise?



Defining our Brand Fundamentals 
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What is an archetype?

● Archetypes give us a starting point 
for defining what drives us. This is 
the motivation, the soul of our brand.

● There are 12 basic archetypes, each 
with 6-7 sub-archetypes.

● Each archetype satisfies a universal, 
human need.
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Cruise is a “Creator 
Shaper” Brand 

● The “creator” archetype is 
motivated to innovate with an 
intent to create a better way to 
provide stability and structure for 
society. 

● For the sub-archetype, we chose 
the ‘shaper’. The ‘shaper’ isn’t 
about creation for its own sake, 
but creation with an intent to 
shape the future for everyone.

● Other creator brands include: 
Lego, Converse, Apple, 
YouTube.
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Creator Shaper
DESIRE

Shape how people think, feel and act by creating something meaningful.

STRATEGY
Make the old system obsolete by turning a vision into reality.

FEAR
Standardization that doesn’t lead to impact.

PITFALL
Getting lost in perfectionism and our dogged pursuit of our mission

can leave people feeling like we’re cold and insensitive.

GIFT
Creativity and imagination through vision, ingenuity, and futuristic thinking.

MOTIVATION
“We live to shape the world of the future through innovation.”
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If you want to change the world, you can’t do it alone. 

We believe that companies don’t transform things, people do. And real impact happens when we unleash the 
collective power of all people. 

At Cruise, we understand the challenges of city living. 

We understand that the cities we live in are not designed to deliver the quality of life we seek today. And so far, many 
innovations have resulted in negative consequences for the communities they were meant to serve. 

This is why Cruise partners with people to drive life in our cities forward. 

Cruise is a vehicle for change. A change that will save millions of lives on our roads, reshape our physical environment 
for the better, give back billions of hours of lost time, and restore real freedom of movement around every city in the 
world. 

We are shaping a better quality of life in the cities we love,
and it all starts in San Francisco. 



Purpose

Cruise partners with people to 
drive life in our cities forward
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Impact 

Save millions of lives

Reshape our physical environment

Give back billions of hours of time

Restore freedom of movement
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Brand Identity
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Brand in Action
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Go To Market
Brand in Action
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Thank you!


