
Optimizing the Digital 

Aisle to Influence 

Shopper Behaviors



2020:
We’ve said the word 

“unprecedented” 

an unprecedented 

number of times.

And 2020 isn’t over.



Has consumer behavior 

permanently changed?

Yes*



How Kroger and Kroger 

Precision Marketing are 

Optimizing the Digital Aisle



1.
Make the digital aisle 

convenient



Having a strategy focused on convenience 

prepared Kroger for the grocery ecommerce 
acceleration



Pickup shines a 

spotlight on the 
digital aisle



A convenient digital 

aisle spans across 
shopping channels



2.
Make the digital aisle 

Inspirational



Consumers have 

needed product 

inspiration to 

overcome new 
challenges



Inspiration is 

accelerated with 

personalization 

science



3.
Make the digital aisle 

Accountable



The impact of 

ecommerce 

extends beyond 

ecommerce



Brand partners 

rate Kroger as #1 

for proof of 

performance 

measurement



3.

Be 

Accountable

2.

Be 

Inspirational

1.

Be 

convenient



Questions?


