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WE’RE ALL TRYING TO SELL 

SOMETHING TO SOMEONE.



THE PROBLEM:

WE’RE NOT SELLING TO A 

“DEMOGRAPHIC” OR A “TARGET”

AUDIENCE OR “CONSUMERS.”



WE’RE TRYING TO CONNECT WITH HER.



WHAT IF WE BETTER UNDERSTOOD 

WHAT HUMANS REACT TO?



A SMART STRATEGY, A GREAT MAILING LIST 

AND A STELLAR OFFER DON’T MEAN ANYTHING 

IF YOUR CREATIVE EXECUTION IS WEAK.



NEUROSCIENCE:
WHAT ARE THE IMPLICATIONS FOR 

YOUR MARKETING EFFORTS?
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SIMPLE IS ALWAYS BETTER1



• Humans have a short attention span (8 secs)

• Don’t overwhelm. Be brief.

• Consider the context of how your piece will be viewed

• The brain craves ease and order

SIMPLE IS ALWAYS BETTER



Sale Postcard



Triggered postcard for 

web abandoners



Parcel Insert

Bounceback for new season



PACK IT WITH PERSONALITY2



• People view brands just like they view other people

• Does your brand come across as HUMAN? Warm? Likeable?

• Is your copy fun to read? What is your brand’s tone-of-voice?

• Do your images have attitude?

PACK IT WITH PERSONALITY



Catalog Cover Sale Postcard



Voucher Mailer (Lapsed Buyers) Triggered Postcard (Web Abandoners)



Catalog Covers / 2020 Covid Response



CREATE DESIRE3



• Make people WANT what you’re selling

• 95% of our buying decisions are driven by emotion

• Let your customers see themselves using your product (Mirror Neurons)

• Use storytelling techniques (establish place, define problem/enemy)

CREATE DESIRE



Catalog Cover Triggered Postcard (Web abandoners)



Roll-fold Voucher for Kids Customers



USE THE POWER OF TOUCH4



• Print is considered more impactful than digital because it’s tactile

• Use an interesting format (size, shape) to stand out

• Make it interactive (folds, dies-cuts, tear-backs) to increase time spent

• Consider interesting paper choice / coatings / weight

THE POWER OF TOUCH



Stickers inserted 

into catalog



Mother’s Day card in matching printed envelope



Activity Book in parcels



1) Simple is always better

2) Pack it with personality

3) Create desire

4) Use the power of touch
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THANK YOU!

BRENT NIEMUTH
brentn@jschmid.com

@brentniemuth

SHANIE CUNNINGHAM
scunningham@bodenusa.com


