
1

Measurement
for Marketers





Measurement is Underperforming
Complex, Ungoverned, and Fragmented
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The Marketer Agenda
is not the priority



Consistent, Uniform Thread 
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1. Cross-Media Measurement 

2. Adoption of the Cross-Platform Standards 

3. Digital Competitive Reporting

4. Trust through Transparency and Accreditation 

5. Brand Safety/GARM 

6. ANA Measurement Products and Services 



Amplification Plan


