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Measurement is Underperforming
Complex, Ungoverned, and Fragmented

2 Insi

I ?‘Fm—.l(‘]s‘-{ R'V llfu-( i 1-7_1..1‘\.; ([‘r.'_ , ’

a \ ‘ b " ) . A ) | aloeo | -

m e !g” \’ ':"-'-“"f""h’“'-m.w_:‘.". W FICO !!
B oUlooteV ISIBLI ’”’"“‘;‘ . NE'Cllnf iTrustr [__l’onr

- /LUUX‘ Diianis @ D P Me'élLé'tL

gpe X t(:x':]l'tf.ﬁ‘ IRE ) oo ga

ager e ‘—'—U\S\O gnapchat "¢
‘$ : ]:G.a }hc(nr w8 ‘ l ; needis

e ppLUG T 4 Lok
(Puttel‘eq “ \a\\de‘“ RANL L e @ ReFUE

trock

OT( 'wu.or L( jnif

orces

i 1/[/) Sc archf

At e\ & Anaoss

de\wpu LI =




Consistent, Uniform Thread




Measurement for Marketers Structure
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ANA Measurement Products and Services
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Amplification Plan

National
Conference

Thought One-Day
Leadership Conferences




