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MEDIA AS A FORCE FOR GOOD
AND A FORCE FOR GROWTH
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“
“

HALF THE MONEY
I SPEND ON 

ADVERTISING
IS WASTED;

THE TROUBLE IS
I DON'T KNOW
WHICH HALF.
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40% MULTICULTURAL
13% Black | 18% Hispanic | 6% Asian-Pacific | 2% Native American
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ELIMINATING 
HATEFUL CONTENT 

SHOULD BE
TABLE STAKES



$300 BILLION 30 YEARS
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